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MOTTO

“Berbahagialah wahai para tersepelekan, Karna dengan begitu kita punya
kesempatan besar untuk mengejutkan”
(Sirin Farid Stevy)

“Meskipun kamu sudah di jalur yan mu akan tetap kalah jika hanya
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INTISARI

The 101 Hotel Yogyakarta merupakan salah satu perusahaan swasta,
bergerak di jasa perhotelan. Dalam proses promosi pada The 101 Hotel Yogyakarta
menggunakan cara konvensional, seperti promosi masih menggunakan brosur yang
hanya diberikan kepada tamu yang mengunjungi hotel saja dan promosi masih
menggunakan email blast/marketing.

Penggabungan antara unsur-unsur. Multimedia itu pun telah banyak
digunakan seperti penggabungan teknik Live Shoot dan Motion Graphic, dimana
kedua teknik saling mengisi dalam menampilkan informasi. Teknik Live Shoot
untuk menampilkan sesuatu yang bersifat nyata sedangkan teknik motion graphic
memvisualkan sesuatu yang bersifat ilustrasi atau imajinatif.

Melalui pengemasan visualisasi informasi dengan bentuk video profil akan
mampu menyampaikan informasi tentang The 101 Hotel Yogyakarta secara jelas
dan beberapa ilustrasi motion graphic yang menjelaskan keunggulan seperti cabang
dari PHM Hospitality dengan peta Indonesia, lokasi strategis The 101 Hotel
Yogyakarta yang ada di jantung kota, ilustrasi penawaran ruang Meeting, ilustrasi
penawaran pemesanan The 101 Hotel Yogyakarta melalui website Phm
Hospitality.

Kata kunci : multimedia, company profile, live shot, motion graphic , promosi,
hotel
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ABSTRACT

The 101 Hotel Yogyakarta is a private company, engaged in hotel services.
In the promotion process at The 101 Hotel Yogyakarta using conventional
methods, such as promotions still using brochures that are only given to guests who
visit the hotel and promotions still use email blasts / marketing.

The combination of multimedia elements has also been widely used, such as
combining Live Shoot and Motion Graphic techniques, where the two techniques
complement each other in displaying information. Live Shoot technique is to
present something that is real, while motion graphic technique visualizes something
that is illustrative or imaginative.

Through information visualization packaging in the form of video profiles,
it will be able to convey information about The 101 Hotel Yogyakarta clearly and
several motion graphic illustrations that explain the advantages such as the branch
of PHM Hospitality with a map of Indonesia, the strategic location of The 101
Hotel Yogyakarta in the heart of the city, illustration of offers Meeting room,
illustration of the booking offer for The 101 Hotel Yogyakarta through the Phm
Hospitality website.

Keywords : multimedia, company profile, live shot, motion graphic , promotion,
hotel
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