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1.1 Background

Advertising is a medium used by companies with the purpose of
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companies rely on television as their advertising medium. More than half of their
advertising budget is used for television advertising. But now, television
advertising has lost its effectiveness. due to the increasing number of treats
advertising, the increasing number of channels, the consumer simply change the
channel. and the decreasing time spent watching television by certain community
groups. As a result, marketers should think of another way lo attract the attention



of consumers [2], Social media according to Philip Kotler and Kevin Keller is a
means for consumers to share infrmasi text, images, video, and audio with each
other and with the company or Inversely.

Mason Solo Furst company is a company in the service Merchandise,

more easily and freely in

To resolve these problems, this research aims to create product ads that
will be advertised through social media platforms jangkuannya large and
relatively much cheaper for new companies like Furst Mason Solo.



1.2 Fermulation of the problem
Based on the background mentioned. the formulation of the problem
studied in this thesis, namely:

I. How does the ad creation Furs products company Mason Solo with
Motion Graphic technique?

4. The ad will be imired

instagram.
1.4 Purpose and Objective

The purposes of this study as a condition of graduation programs at Strata-
| in UNIVERSITY AMIKOM Yogyakarta,



The aim with this research is as follows:

I. Making the product as samnana promotional advertising and
introduce Furst Mason Solo.
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In an effort to obti

appropriate method to achieve the objectives in the study. The author uses several
methods, among others:



1.6.1 Data collection

1.6.1.1 methods of Observation

Data were collected by means of observing video - video infographic that
uses motion graphic techniques both made in Indonesia and abroad to increase
knowledge as a material adjustment thésis.

1.06.1.2 methe
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ing development can be achieved by Multimedi
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- Convept (Concept). Formulating the basics of adve
will be created and developed. Especial !

cturer or advertising
P‘m_lm elopors seribe in detal what w be dome and how to

project these aduAGH DS SreMn BB BEript or navigation as well
as other design process must be fully carried out. At this stage it will
have to find out how the final outcome of the project will be done.

- Obigining Content Material (Collection of Matenals). A process for

collecting everything that is needed in the project. Regarding the



material to be delivered, then files like audia advertising, video, and
pictures to be included in the presentation of the advertising project.

- assembly (Preparation and Development). Time advertising projects
produced. Materials and files already obtained ad then assembled and

accordance with the wishes of the owner.

1.7 Systematics Report Writing
This method is done so that preparation of the thesis becomes more
focused and able 1o be understood by the reader. Systematics of writing in this

thesis is as follows:



CHAPTER 1 INTRODUCTION

This was stated in the imtroductory chapter on Background, Formulation
Problems, Limitations, Purpose & Objectives, Benefits Research, Methods and
Thesis Writing Svstematics.
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CHAPTER V CLOSING

In this chapter discusses the suggestions and conclusions have been
obtained from studies conducted.
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