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ABSTRACT

Thix stdv examines the marketing communication strategies implemented
by PT. ECC ta increase brand avarenesy through Instagram @ece.co.id using the
7P marketing mix theory. The rescarch employs a descriptive qualitative method
with purposive sampling technigues, conducted tHrough interviews with the ECC
director and the digital marketing team, agwell as online data from screenshots
aff ECC's social medicand wehyite, T HE! eatl that ECC applies the 7P

hrotesh Instagram, ullizing creative content such as
and persuasive captions. 4) Online eham
an offline office in Yogyakarta. 5) Particip
m and DGV to create Instagram content. 6)




ABSTRAK
Penelitian ini meneliti strategi komunikasi pamasaran vang diterapkan oleh
PT. ECC untuk meningkatkan brand awareness melalui Instagram (@ecc.co.id
metode kualitatif deskriptif dengan teknik purposive sampling yaitu melalui
w:wmﬂeugnndmhanﬂC:hﬂ in '1|:m'kehn33nrlnchhpnline
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