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ABSTRACT

This research aims io optimize the marketing communication strategies
implemented by PT, Tala Bumi Group, a startup in the food and beverage franchise
business. The food and beverage industry in [ndonevia continwes o experience
significant grewth, driven by popufation increases and high demond. However,
intense compefition, expecially in the coffee shop segmeni. remaing a major
challenge. PT. Tala Bumi Group, on ghe other hand, is steadily expanding by

introduging inkavations i, the coffee shop industry. This
Ve v approach en PT. Tala

.i:-frﬂ!.gtﬁen PT. Tala Bumi Group's ;




ABSTRAK

Penelition 1mi  bertwjuan  wntuk mengoptimalkan  strategi  komunikasi
pemasaran vang diterapkan oleh PT. Tala Bumi Group. sebuah perusshaan startup
yang bergerak di bisnis franchise food and beverages. Industri makanan dan
minuman di Indonesia terus mengolami pertumbuhan sigrifikan, didukung oleh
peningkatan jumlah penduduk dan permintaan vang tinggi. Namun, persaingan
kemltenﬂmmdalnmsegnuﬂkedﬂkopi enjadi tantangan utama. PT. Tala Bumi
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