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ABSTRACT 

 

Homestay is one of the criteria for the existence of a tourist village. Homestay as 

one form of tourism accommodation plays a fairly important role in development 

efforts. Homestay Puncak Rindu is a Homestay located in Pajangan District, Bantul 

Regency. Of course, this homestay has extraordinary potential to complete the 

accommodation needs of tourists who travel in Yogyakarta. The purpose of making 

this company profile video is to help the company in conveying information on 

product services and services so that the audience can easily find out and get to 

know Homestay Puncak Rindu. Based on the results of the video production that 

has been done, it can be concluded that the Homestay Puncak Rindu Company 

Profile video involves multimedia elements such as video, images, text, and sound. 

The author as DoP uses techniques such as high angle, extreme long shot, medium 

close up, bird's eye view and camera angle to show the aesthetics and continuity of 

the story created, the author also wants to show the natural beauty around the 

homestay. The role of a director of photography is very important in taking pictures 

such as camera angles, image composition and set up. In this case, the Director of 

Photography is needed in displaying the visuals that will be conveyed to the 

audience in an interesting way. 
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ABSTRAK 

 

Homestay merupakan salah satu kriteria dari adanya desa wisata. Homestay menjadi 

sebagai salahsatu bentuk akomodasi pariwisata berperan cukup penting dalam 

upaya pengembangan. Homestay Puncak Rindu merupakan Homestay yang terletak 

di Kecamatan Pajangan, Kabupaten Bantul. Tentunya homestay ini memiliki 

potensi yang luar biasa untuk melengkapi kebutuhan akomodasi para wisatawan 

yang berwisata di Yogyakarta. Tujuan dibuatnya video company profile ini adalah 

untuk membantu perusahaan dalam menyampaikan informasi produk layanan dan 

jasa sehingga audiens dapat dengan mudah mengetahui dan mengenal Homestay 

Puncak Rindu. Berdasarkan hasil pembuatan video yang telah dilakukan, dapat 

disimpulkan bahwa video Company Profile Homestay Puncak Rindu melibatkan 

elemen-elemen multimedia seperti video, gambar, teks, dan suara. Penulis sebagai 

DoP menggunakan teknik seperti high angle, extreme long shot, medium close up, 

bird eye view serta angel camera untuk menunjukan ke estetikaan dan 

kesinambungan cerita yang dibuat, penulis juga ingin menunjukan keindahan alam 

yang ada di sekitar homestay. Peran seorang director of photography ini sangat 

penting dalam pengambilan gambar seperti angle camera, komposisi gambar serta 

set up. Dalam hal ini Diretor Of Photography sangat dibutuhkan dalam 

menampilkan visual yang akan disampaikan kepada audience secara menarik. 

 
Kata Kunci: Homestay, Video Company Profile, Director Of Photography 


