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INTISARI

Penelitian ini memiliki tujuan untuk mengetahui strategi komunikasi marketing
destinasi wisata Dolandeso Boro, strategi komunikasi marketing word of mouth.
Destinasi wisata Dolandeso Boro Kulonprogo menjadi objek untuk penelitian penulis.
Dalam penelitian ini, peneliti menggunakan metode penelitian analisis deskriptif.
Informan penelitian utama adalah Direktur destinasi wisata, informan pendukung adalah
Tim Operasional dan serta staff Officer serta salah satu event organizer sebagai
konsumen Dolandeso Boro Kulonprogo. Peneliti dapat melakukan pengumpulan data
dengan cara observasi langsung, wawancara, dan dokumentasi. Analisis data dilakukan
melalui pengumpulan data, reduksi data, sajian data dan penarikan kesimpulan. Hasil
dari penelitian ini menunjukkan bahwa, dalam penerapan strategi komunikasi
marketing, Dolandeso Boro memiliki keterkaitan dengan mengimplementasikan teori
4P (product, Price, Place, an Promotion) dan word of mouth sehingga dapat
disimpulkan bahwa pelaksanaan strategi komunikasi marketing menggunakan word of
mouth sudah berjalan sejak awal didirikannya Dolandeso, serta menggunakan sosial
media marketing, hanya saja dalam pengelolaan sosial media belum optimal sehingga

perlu untuk mengakomodir hal tersebut guna memperluas pasar.

Kata Kunci: Strategi, Marketing, Komunikasi, Word of mouth, Pariwisata,
Produk/Jasa
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ABSTRACT

This research aims to determine the marketing communication strategy for the
Dolandeso Boro tourist destination, word of mouth marketing communication strategy.
The tourist destination Dolandeso Boro Kulonprogo became the object of the author's
research. In this research, researchers used descriptive analysis research methods. The
main research informant is the Director of the tourist destination, supporting informants
are the Operations Team and staff officers.as well as one of the event organizers as
consumers of Dolandeso Boro Kulonprogo. Researchers can collect data by direct
observation, interviews and documentation. Data analysis was carried out through
data collection, data reduction, data presentation and drawing conclusions. The results
of this research show that, in implementing marketing communication strategies,
Dolandeso Boro is related to implementing the 4P theory (product, price, place,
promotion) and word of mouth so it can be concluded that the implementation of
marketing communication strategies using word of mouth has been running since When
Dolandeso was first established, it also used social media marketing, but social media
management was not yet optimal so it was necessary to accommodate this in order to
expand the market.

Keyword: Strategy, Marketing, Word of Mouth, Tourism, Product/Service
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