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ABSTRAK 

 
 

Strategi peran produser dalam pembuatan Iklan Layanan Masyarakat “Dampak 

Perkembangan Siswa Saat Sekolah Online” pada SD Muhammadiyah Karangbendo. 

Tujuan Iklan Layanan Masyarakat diproduksi adalah untuk mengedukasi orang tua agar 

memberikan perhatian penuh untuk mengawasi anak selama belajar atau sekolah daring 

(online). Dalam tahap produksi beberapa tahapan yang dilakukan diantaranya yaitu 

diskusi dengan mitra agar terjadinya kesepakatan antara keinginan dan kebutuhan mitra. 

Elemen penciptaan konten, Strategi Komunikasi, Strategi Komunikasi Visual 

Perancangan karya Iklan Layanan Masyarakat didasarkan pada tujuan pembuatan video 

yang mengandung edukasi dan memudahkan penonton untuk memahami banyak pesan 

yang disampaikan. Iklan layanan masyarakat ditujukan untuk kebutuhan edukasi orang 

tua dan anak tentang permasalahan yang muncul pada saat Pandemi Covid-19. Selain itu 

iklan layanan masyarakat yang telah diproduksi diharapkan dapat dijadikan bahan 

motivasi bagi guru dan siswa di seluruh Indonesia terutama pada masa pandemi Covid-

19. 

 

Kata Kunci: Iklan, Pendidikan, Pandemi Covid-19
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ABSTRACT 

 

The producer's role strategy in making Public Service Advertisements "The Impact 

of Student Development in Online Schools" at SD Muhammadiyah Karangbendo. The 

purpose of Public Service Advertisements being produced is to educate parents to give full 

attention to supervising their children while studying or online (online) schooling. In the 

production stage, several steps are carried out including discussions with partners so that 

an agreement is made between the partners' wants and needs. Elements of content creation, 

Communication Strategy, Visual Communication Strategy The design of Public Service 

Advertisement works is based on the goal of making videos that contain education and make 

it easier for viewers to understand the many messages conveyed. Public service 

advertisements are intended for the educational needs of parents and children about 

problems that arose during the Covid-19 Pandemic. In addition, it is hoped that the public 

service advertisements that have been produced can be used as motivational material for 

teachers and students throughout Indonesia, especially during the Covid-19 pandemic. 

 

Keywords: Advertising, Education, Covid-19 Pandemic 
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