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ABSTRAK 

Iklan layanan masyarakat berperan penting dalam menyampaikan pesan 

kepada masyarakat tentang larangan pengguna knalpot brong. Proses produksi iklan 

tersebut, editor berperan dalam memastikan keberhasilan pesan yang disampaikan 

kepada masyarakat. Penulis dalam membuat iklan layanan masyarakat knalpot 

brong, karena banyaknya pengguna knalpot brong di Yogyakarta. Dengan 

pembuatan iklan layanan masyarakat knalpot brong, tujuan pembuatan iklan 

layanan masyarakat ini untuk edukasi bahaya pengguna kendaraan knalpot brong 

dan bagaimana editor dalam membantu menciptakan iklan layanan masyarakat 

yang memberikan informasi dan mendorong perubahan perilaku yang taat kepada 

aturan yang berlaku. Iklan layanan masyarakat yang penulis buat, bercerita tentang 

dua remaja sekolah menengah keatas bernama satria yang berangkat sekolah 

menggunakan kendaraan knalpot brong. Pada iklan layanan masyarakat “Edukasi 

Kepada Masyarakat Pengguna Knalpot Brong” Polresta Yogyakarta berdurasi 4 

menit 28 detik dan diunggah di media sosial youtube dan instagram Polresta 

Yogyakarta. Hasil pembuatan karya iklan layanan masyarakat ini, editor bahwa 

pada penerapan teknik editing meliputi bagian editing ( capturing, offline editing, 

online editing, dan mixing ), teknik cutting video, transisi video, color grading, 

visual effect, dan motion tracking. Iklan layanan masyarakat ini membantu 

menyampaikan pesan secara efektif dan mempengaruhi masyarakat untuk menaati 

peraturan saat berkendara di jalan umum. Dan pada penerapan editing, editor 

memainkan peran dalam menangani masalah knalpot brong dengan menyampaikan 

pesan yang bermakna kepada masyarakat. 

 

Kata Kunci: Iklan Layanan Masyarakat, Teknik Editing, Editor, Edukasi. 
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ABSTRACT 

Public service advertisements play an important role in conveying messages 

to the public about the prohibition on using Brong exhausts. In the advertising 

production process, the editor plays a role in ensuring the success of the message 

conveyed to the public. The author created a public service advertisement for Brong 

exhausts, because there are many Brong exhaust users in Yogyakarta. By creating 

a Brong exhaust public service advertisement, the aim of creating this public 

service advertisement is to educate about the dangers of Brong exhaust vehicle 

users and how the editor can help create a public service advertisement that 

provides information and encourages behavior change that complies with 

applicable regulations. The public service advertisement that the author made tells 

the story of two high school teenagers named Satria who go to school using a Brong 

exhaust vehicle. The public service advertisement "Education to the Community of 

Brong Exhaust Users" Yogyakarta Police lasts 4 minutes 28 seconds and was 

uploaded on the Yogyakarta Police's YouTube and Instagram social media. As a 

result of making this public service advertisement, the editor stated that the 

application of editing techniques includes editing (capturing, offline editing, online 

editing, and mixing), video cutting techniques, video transitions, color grading, 

visual effects, and motion tracking. These public service advertisements help 

convey messages effectively and influence people to obey the rules when driving on 

public roads. And in the application of editing, the editor plays a role in dealing 

with the exhaust problem by conveying a meaningful message to the public. 

 

Keywords: Public Service Advertisements, Editing Techniques, Editor, Education. 

 

 


