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INTISARI 

  

Penelitian ini memiliki tujuan untuk menguji secara empiris faktor-faktor yang mempengaruhi 
minat menggunakan payment Shopee Paylater terhadap mahasiswa program Strata I Universitas 
Amikom Yogyakarta. Populasi yang digunakan dalam penelitian ini merupakan mahasiswa aktif 
program strata I di Universitas Amikom Yogyakarta. Metode analisis dalam penelitian ini yaitu 
analisis regresi linier berganda. Teknik pengambilan sampel dalam penelitian ini menggunakan teknik 
purposive sampling. Hasil penelitian ini menunjukkan bahwa variabel literasi keuangan secara parsial 
berpengaruh terhadap minat menggunakan payment Shopee Paylater. Hasil penelitian variabel risiko 
menunjukkan secara parsial tidak berpengaruh terhadap minat menggunakan payment Shopee 
Paylater. Hasil penelitian variabel kemudahan menunjukkan secara parsial berpengaruh terhadap 
minat menggunakan payment Shopee Paylater. Hasil penelitian variabel kepercayaan menunjukkan 
secara parsial tidak berpengaruh terhadap minat menggunakan payment Shopee Paylater. Hasil 
penelitian variabel manfaat menunjukkan secara parsial berpengaruh terhadap minat menggunakan 
payment Shopee Paylater. Hasil penelitian variabel literasi keuangan, risiko, kemudahan, 
kepercayaan dan manfaat menunjukkan secara simultan berpengaruh terhadap minat menggunakan 
payment Shopee Paylater.  

Kata Kunci : literasi keuangan, risiko, kemudahan, kepercayaan, manfaat, Shopee  

                          Paylater  
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ABSTRACT  

  

This study aims to empirically examine the factors that influence interest in using Shopee 

Paylater payments for undergraduate students at Amikom University Yogyakarta. The population 

used in this study were active students of the undergraduate program at Amikom University 

Yogyakarta. The method of analysis in this study is multiple linear regression analysis. The sampling 

technique in this study used purposive sampling technique. The results of this study indicate that the 

financial literacy variable partially affects the interest in using Shopee Paylater payments. The results 

of the risk variable research show that partially it does not affect the interest in using Shopee Paylater 

payments. The results of the convenience variable research show that it partially affects the interest 

in using the Shopee Paylater payment. The results of research on the trust variable show that partially 

it does not affect the interest in using the Shopee Paylater payment. The results of the research on the 

benefit variable show that it partially affects the interest in using the Shopee Paylater payment. The 

results of research on financial literacy variables, risk, convenience, trust and benefits show that 

simultaneously affect the interest in using Shopee Paylater payments.  

Keywords: financial literacy, risk, convenience, trust, benefits, Shopee Paylater 

 


