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ABSTRAK 

Budaya populer Jepang diterima baik di dalam atau di luar Jepang termasuk 

Indonesia, dengan Yogyakarta sebagai daerah yang memiliki jumlah pencarian 

terkait anime tertinggi. Banyaknya penggemar memunculkan berbagai komunitas 

salah satunya, Onegai Shelter di Universitas Amikom Yogyakarta. Menggunakan 

teori konstruksi realitas sosial, paradigma konstruktivisme, metode kualitatif, dan 

pendekatan deskriptif, peneliti tertarik untuk meneliti konstruksi Identitas 

komunitas penggemar budaya populer Jepang Onegai Shelter  di Universitas 

Amikom Yogyakarta. Menggunakan teknik purposive sampling berdasarkan 

kriteria yang telah ditentukan, peneliti melakukan wawancara terhadap 5 anggota 

Onegai Shelter. Dalam penelitian ini ditemukan bahwa Onegai Shelter 

dikategorikan sebagai komunitas Wibu, dimana anggota menggunakan elemen dan 

kata dalam bahasa Jepang di kehidupan sehari-hari, anggota juga berusaha meniru 

karakter anime, manga, dan game favorit mereka semirip mungkin sebagai seorang 

cosplayer.  

Kata Kunci: Konstruksi Identitas, Komunitas Onegai Shelter, Budaya Populer 

Jepang, Teori Konstruksi Realitas Sosial 
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ABSTRACT 

Japanese popular culture is well received both inside and outside of Japan, 

including Indonesia, with Yogyakarta being the region with the highest number of 

anime-related searches. The large number of fans has led to the emergence of 

various communities, one of which is Onegai Shelter at Amikom University 

Yogyakarta. Using social reality construction theory, constructivism paradigm, 

qualitative methods, and a descriptive approach, the researcher is interested in 

studying the construction of the identity of the Japanese popular culture fan 

community Onegai Shelter at Amikom University Yogyakarta. Using purposive 

sampling technique based on predetermined criteria, the researcher conducted 

interviews with 5 members of Onegai Shelter. This study found that Onegai Shelter 

is categorized as a Wibu community, where members use elements and words in 

Japanese in their daily lives. Members also strive to imitate their favorite idols and 

characters from anime, manga, and games as closely as possible as cosplayers. 

Keywords: Identity Construction, Onegai Shelter Community, Japanese Popular 

Culture, Theory of Social Reality Construction 


