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Media sosial dimanfaatkan oleh para aktor politik wniuk

kepercaynan masyarakat kepadan Q dan membangun image di
mata masyarakal. Personal branding yang oleh politisi di media
sosial akan membentuk persepsi tnkandum}rndnnmmudlhknn




ABSTARCT
Social media is wied by political acters to increase public trist in them and
brild an image in the eves of the public. Personal branding carvied out by
pafiticians on secial media will shape peaple’s perceptions af themselves and
muake it easier for them to carvy out political communication. Ganfar Pranowe is
a political actor who actively uses social media to interact with his people.
ba that e uses to facilitate  two-way
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