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ABSTRAK

Carica Gemilang merupakan sebuah merek oleh-oleh minuman yang berbahan
dasar buah Carica khas Wonosobo. Sebagai produk oleh-oleh pada daerah wisata
usaha sejenis. sehingga tiop perusshaan harus memiliki strategi agar mereknya
dapat dim:hn-lnlnhpnlpemhﬂl i




ABSTRACT

Carica Gemilang iv a brand of souvenir drinks made from Wonosobo's fvpical
Carica fruit. As a sewvenir product in the tourist area of Wonosobo Regency, it
causes a high level of competition with similar businesses, so each company must
have o strategy so that its brand can be recognized by bavers and stamd owt from
other competitors” products, Cavica Gemilang uses TikTok social media as a
:b-mgymmm and awares i wegrel aimyx lo determine and
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