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INTISARI

APH Tour & Travel Magelang merupakan usaha agen travel yang berada
di provinsi Jawa Tengah yang tepatnya berlokasi di Magelang Utara. Agen ini
bergerak dibidang travel yang menyediakan produk dan jasa berupa tiket pesawat,
tiket shuttle daytrans, paket umroh, dan wisata. Dalam mengembangkan
usahanya, APH Tour & Travel Magelang melakukan berbagai promosi seperti
travel lain. Bentuk promosi yang dilakukan yaitu melalui kartu nama, brosur,
website dan media sosial seperti instagtam dan facebook. Media promosi yang
digunakan saat ini dirasa sudah cukup, tetapi belum mampu menyampaikan
informasi yang detail serta keunggulan-keunggulan produk dan jasa yang
dimiliki.

Dari permasalahan tersebut diusulkan pembuatan media promosi video
iklan dengan menggunakan teknik motion graphic. Dengan teknik ini diharapkan
dapat memvisualisasikan data menggunakan gambar, audio, video yang berisi
informasi secara sederhana tanpa mengurangi informasi yang ada sebagai
pendukung media promosi yang lama. Dengan adanya video iklan akan mampu
memberikan informasi tentang produk dan jasa yang disediakan APH Tour &
Travel Magelang secara jelas. Metode analisis yang digunakan berupa analisis
SWOT (Strength, Weakness, Oppoturnities, and Threats) dan analisis kebutuhan.

Hasil penelitian berupa video iklan motion graphic yang ditujukan untuk
mendukung penyajian promosi dan informasi pada APH Tour & Travel
Magelang. Video iklan motion graphic memiliki keunggulan yaitu dapat
mencakup lima unsur multimedia sekaligus, yaitu video, teks, gambar, animasi
dan suara. Pengemasan visualisasi dengan video iklan motion graphic akan
mampu menyampaikan informasi tentang APH Tour & Travel Magelang secara
jelas. Berdasarkan hasil perhitungan Skala Likert pada pendataan kuesioner yang
telah dilakukan oleh pihak APH Tour & Travel Magelang dan masyarakat umum,
penilaian dari pihak APH Tour & Travel Magelang mendapatkan nilai presentase
(88%) jumlah responden 1 orang dengan kriteria penilaian sangat baik. Sedangkan
penilaian dari pthak masyarakat umum mendapatkan nilai presentase (91,4%)
jumlah responden 15 orang dengan kriteria penilaian sangat baik. Sehingga video
iklan motion graphic ini dapat dan layak untuk ditayangkan.

Kata Kunci: Motion Graphic, Multimedia, Video Iklan

XV



ABSTRACT

APH Tour & Travel Magelang is a travel agency business located in
Central Java province which is precisely located in North Magelang. This agent
is engaged in travel that provides products and services in the form of airplane
tickets, shuttle daytrans tickets, umrah packages, and tours. In developing its
business, APH Tour & Travel Magelang carries out various promotions like other
travel. The form of promotion carried out is through business cards, brochures,
websites and social media such as Instagram and Facebook. The promotional
media used at this time are deemed sufficient, but have not been able to convey
detailed information and the advantages of products and services.

From these problems; it is proposed to make advertising video promotion
media using motion graphic techniques. With this technique, it is hoped that you
can visualize data using images, audio, videos that contain simple information
without reducing existing information as a support for the old promotional media.
With the video advertisement, it will be able to provide information about the
products and services provided by APH Tour & Travel Magelang clearly. The
analysis method used is in the form of a SWOT analysis (Strength, Weakness,
Opportunities, and Threats) and needs analysis.

The results of the research are in the form of motion graphic video
advertisements aimed at supporting the presentation of promotions and
information on APH Tour & Travel Magelang. Motion graphic ad video has the
advantage that it can cover five multimedia elements at once, namely video, text,
images, animation and sound. Visualization packaging with motion graphic video
advertisements will be able to convey information about APH Tour & Travel
Magelang clearly. Based on the results of the Likert Scale calculation on the
questionnaire data collection that has been carried out by the APH Tour & Travel
Magelang and the general public, the assessment from the APH Tour & Travel
Magelang party gets a percentage value (88%) of the number of respondents 1
person with very good assessment criteria. While the assessment from the general
public got a percentage value (91.4%) of the number of respondents 15 people
with "very good assessment criteria. So that this motion graphic video
advertisement can and is worthy of being shown.

Keyword: Motion Graphic, Multimedia, Video Ads
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