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CHAPTER V
CONCLUSION

5.1 Conclusion

To conclude, based on the gathered data in relation to TalkCation Batch 5.0,
results have showeased that not on Cution Bach 5.0 successful in
implementing its ! through the analysis of

pily nomed Linuing, who is also responsib :
feel 10 the show but becoming a point for . the guest
sansidered rel of creativity.

Vehemently, there are ceruin episodes, of which in comparison to the previous
episodes have significant mtings, these episodes are Episodes 5,6, and 8.

5.2 Suggestions

The suggestions aim to benefit the University of Amikom, Pi. Reksa Birama
Television, students, and future researchers involved in the TalkCation progrim,
They focus on fostering creative idess. implementation, and strategies for the
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betterment of all parties involved. These suggestions are meant o encourige
rather than discourage decision-making processes for researchers, students, and
institutions in the future:

521 The University

a.  The author wishes to strongly preface that TalkCation is a program that
was design for Communication St students to explore and widen

that is set between two parties, Which is that the usiversity should give n
clear and concise timeline when it comes to the desired production and
release of the final output. In comparison to the students devising large
devising o production timeline, that is not within the University's
standards.. Simply because RBTV, as the second party ot question isn't 1o
say is complacent, but rather is in total support of the students interning, of
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which will be discossed later on in the sugpestions. Not only that, but the
university should consider sirengthening the communication bond that the
students have when it comes 1o thewr intemship professor (lecturer) that is
readily facilitmed by the campus, and tw the internship facilitator (RBTV),
as a whole. As it would be considered as a large hurdle if said two parties
do not communicate properly as a whole,

constdered one every facet out thene uses
some form of creativity at hand. Creative ideas, implementations, and
strategy. within the context of production is considered not only an
arduous process but takes fime to develop holistically. Furthermore,
RBTV should highly encourage communication with the students when it
comes o the processes of TV standurds, of which will be discussed later
in the second point.
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It is highly encouraged that, before the initlal production for the next
incoming TalkCation batch a preliminary practical study should be
conducted. Simply for the sole reason to impart knowledge and give
insight for the next incoming batch when it comes to processes in relation
to broadeasting relenses, and practical knowledge need to attain during an
onset, or on-mr production.

realm of creativity, o8
study, especially within
the context of production, and broadeast production. Creativity in itself,
not only hosts a myriad of aspects, such as creative ideas, concepts, and
implementations, but it also tackles other aspects within effective
creative strategies, creative marketing, and many more.

For Studentis) and future researchers, certain facets had to be left out
such as overall medin planning, overall team building and concept of
brainstorming had to be lefi out, since the study mainly focuses on
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creative strategy and not within the aspects of brainstorming within the
realn of creativity. Branstorming in the realm of research is vast and is
still very voung to discuss, therefore, the researcher ook an active
decision not 1o delve in deeply as it is a subject that is vastly shrouded in
subjectivity. Future students and researchers should be encouraged imo
delving into themes within brainstorming within the relations of creative

[Creutive Strteybes Allgnment|
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TalkCation Batch 6.0

Figure 5.3, 1 Creative Strategy Model
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As seen in Figure 5.3.1, the model is utilized in order to analyze the study
os seen in previous chapters, The smid model could also be utlized in
implementing future creative ideas and aligning creative strategies as a whole, As
not only does it obtain the best aspects of brainstorming and idea generation. But
it also wtilizes the seven principles of program made by Abdusallam and Wahyudi
(2016), in which actually takes the audience into consideration and what content

nore. it also highlights the
llam and Wahyudi (2016),
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