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CHAPTER |
INTRODUCTION
1.1 Background
ion has had strides and improvements

Television, especially broadcast televis
aver the years. However, one of the mis

Iy, 20158 mh i Croalive
ween brand and its target audience, b ith o great
, as it showcases the ability to solve

unication wlﬂ:: the client’s message (Kokem

# the framework 1o one’s design decisior
Furthermore, creative concepts entail
| an ses of an o

es told with two major
that is being conveyed,
whilst the second is the medium of the story conveyed (Dunne, 2015 Kadry,
2015). Furthermore, creative concept(s), is the bridge between strategy and
tactics, in which takes the user from gathering facts 10 creating words and piciures
(Adsteil and Jean, 2006; Kadry, 2015),

Essentially the entire crux or point to having a creative concept is that similar
o having the main idea or main opic of what is being addressed, or what is being
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talked about within the entire story. Not only that but building o core creative
concept should always start with a review of all inflexible elements — the
parameters within which one mush work (Zamey, 2000). Creative concepis are
unique, in thal, creative concepts must contain themes, and that they undergo a
certuin process. For instance, Toh and Miller (2016) stated that recognizing the
crentivity throughout the pmcm is important, a5 the concept selection process,

should no stray from

i eative Directors, could
drastically affect the nmrkﬁtphm, may it be positive or negative (Vander Ploeg
and Eun-Lee, 20017),

Creative sirategies are also utilized as they are the guiding principle of
execution, According to Frazer (1983), us stuted by Ramaprasad (1992), creative
strategy is o policy or l;l:iding principle in which dictates a general nature and
character of the message designed. Notably, creative strategies also provide
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“nseful instructions as they are the guiding principle for effective advertisemenis
for various market and product-brand situations™ {Simon, 1971; Ramaprasad,
1992} Creative strategies are also represented in various forms, such as themes
messages, positioning, and focal points (Paremte, 2000; Harun et al, 2014),
Similarly, creative management also deals with similar themes, with the
underlying differences showcasing that creative management deals with problem
solving, and how messages should empower, maximize, manage, control, develop
creativity, as an added value creation and com :
Supriyatna, el4l., 2007).

zas ool (Suprivatna, 2017;

¥Figure 1. 1 TalkCation Batch 5.0, implementing soft reboot of TalkCation
Batch 5.0

TalkCation Batch 5.0 underwent on a soft reboer, 1o
implementations and new creative concepts. Not unlymmp m_ﬁne with the
thern GF Generast Biang o Genetation OF The Stars, but 1 also ghes a frsh
look ‘to the show. A soft reboot, within the coneept of computer terminology,
refers 1o an action fhat uses @ software 1o restart 8 computer without the
computer’s power (Rouse, 21}11;_,_ Soft relm.-l;_;_{g mriﬂ refers 1o o process by

which movies introduce i partieular brand 10 8 new generation, without removing
the previous canon of the previous films. Furthermore, soft reboot is preferred as
it has proven critical and commercial success, as it respect the previous continuity,
while still exploring classic stones, with & more creative freedom (v tropes COC,
2012; Agar, 2016). However, in comparison to TalkCation Bateh 4.0, rebranding
was prefemmed, as 2 “new™ batch was taking over. Rebranding is a process in which

o brand changes the name, terminology, design, or a combination of those key
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elements to create a fresh mew ddea, or impresston for both consumers and
competitors alike {Muzellee and Lambkin, 2006; Firmansyah, 2023).

Creative modifications in the TalkCation Batch 5.0, aimed for a stylistic
wransformation, implementing certain technical aspects made by the previous,
ruther an altering its overall narrative structure. To substantiate these stylistic
and Wahdyudi's (2016) seven

mblets for accessing
since May 2015, This
has led to a decrease in 10% during the same
period. However, recent data from Nielsen in 2022 highlights a notable increase in
linear TV coverage, panicularly in Indonesia. The expansion has resulted in a
substantial rise in viewership with the urban population on Java Island slene
increasing from 589 million to 96 million viewers during the first phase. The
ongomg second phase of expansion, set to be completed by Q1 of 2023, aims to
extend covernge beyond Java 1slund 1o better represent Indonesian viewers across
the archipelago (Nielsen, 2021: Nielsen, 2022 Nielsen, 2023),
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Televiston remains a popular medium in Indonesta with 91.5% of the
population reported to watch TV according 1o data from the Central Bureau of
Statistics in 2016, TV advertising holds a dominam pesition in the media
landscape capturing 80% of the advertisement segment and penerating around 8.4
biltion US Dollars in revenue a8 of 2017, as highlighted by Nielsen. The growth in

linear television mwerstnp, as indicated by Nielsen's 2023 report, is expected o
1 in Indonesia, reflecting a

broadeast media as it would deal with a lot of creative sirategies and creative
obstacles. More especially during the production of TalkCation 5.0 these ceeative
implementations were made based on the implications of empincal research.
Hence why this research would further dive into the idea of creative concepls,
implementations, and if creative concepts do change the course of overall
audience engagement.
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1.2 Statement of the Problem
Since TalkCation is a local TV talk show program, whose target audience
caters to the younger general, the study will mainly focus on tackling whar makes
a TV program be considered interactive, fun. and educational. Furthermore, the
study will also focus on matters on what makes a program intersctive, fun, and
educational. If Creative Implementutions, made by TalkCuation Batch 5.0, proved
ilst also comtending if the
am and Wahyudi's Seven

Cation is also a program

and Technology

(KEMENDIKBUDY), certain questions such as the about TalkCation's ability 10

focilitote the criteria as a leaming environment as an intemship should be

considered. Therefore, by extension, this paper also seeks 1o answer if TalkCation

not only challenges, but also gives the important tools 1o young minds within the
crentive industry as well,
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Specific Objectives
I. To deétermine if the Creative Implementations made in this year's
TalkCation prove to support engagement and viewership.
2. To analyze if the Creative Implementations made by TalkCation Batwh 5.0
prove more favorable in comparison to TalkCation Batch 4.0
3. To determine if the Creative Imple ions made by TalkCation Batch

Tt

gl on 1 | the notion il

which were imposed on the TalkCation TV talk show program, whilst also
determining its overall creative boundaries. Therefore, results made during the
process in the making of the study will be used 1o not only add to existing
knowledge within the field of broadcast TV, but also aid the field of creative
broadeast. In addition, specific sectors and individuals will also benefit from the
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study to not oaly learn but improve from previous knowledge and practice. These
sectors and individual include:
Research Benefits. Currently, broadesst TV, or traditional broadeast
media is on the verge of transition. However, due to the rise of more
conventional mediums such a social media and internet media, people are

cially when it comes to broadcast
entertainment, has und always been on the path of constant change and
growth. From originally releasing dramas through the use of radio, to now
television, Creative Professionals not only have the opportunity to learn
and develop the nner workings of the new media, but as well as build a
new foundation when it comes 10 addressing the new likes and dislikes of
this day’s audience. Having a flexible platform, but Creative Professionals,
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especially within the realm of broadcast TV, can use this research as a
foundation o learn on what needs to be changed within the current system
and what needs to be improved.

1.6 Definition OFf Terms
Production House is a studio that cremes works in the fields of perforining ans,
new media art, film, Ielnrmnn, adi

Creativity refers to the idea of using imagination in the pursuit of an original
work, especially within the endeavor of an artistic final product.
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