CHAPTER YV
CONCLUSION
5.1 Conclusion
In conclusion, this research aims to assess the performance of social media-
Facebook {Facebook) marketing on Small and Medium-sized Enterprises (SMEs), with
a specific focus on restaurants in Mukeno municipality. The study examined the

npact on the business performance of three
L nnd Seil ough the analysis of dita

sanda. The study also highlighted the in

ind consistent content creation (o atract and retain usto

marketing strategies. Facebook as a subset of digital marketing, leverages
the unigue features of the social media- Facebook platform to promote products, enpge
with customers, and drive business growih. The theory of Facebook marketing
highlights the significance of customer engagement, social media- Facebook
advertising, and market orientation in achieving marketing goals, Small snd Medium



Enterprises {SMEs) play a crucial role in the economy, contributing to job creation,
innovation, and economie growth, The linerre review underscores the imponance of
SMEs adopting cost-effective marketing strafegies to overcome challenges such as
limited resources, Facebook marketing offers SMEs a valuable opportunity 1o incrense
visibility, customer acquisition, and growth through targeted advertising and engaging
content, The theory of SMEs sugpests the wring social media- Facebook platforms,

ness, customer loyalty, and business
¢ performance on SMEs

ty (Halaal, Farm

medin- mm such as Facebook cat customer
pd awareness, and hﬁim.muwm w SMEs in U

restaurant, it is recommended
creating engaging and visually appealing content on their Facebook pages 1o attract
and retain customers. This can be achieved by utilizing o mix of content types. such
45 text, images, videos, and user-generated content to Keep customers interested and

encourage them to interact with the restaurant. Funthermore, restaurants should make



use of Facebook's targeted advertising features and sponsored posts to reach a larger
sudience and drive conversions. By tracking important metrics like engagement
rates, click-through rates, and sales conversions, restaurant owners can evaluate the
effectiveness of their Facebook marketing efforts and make necessary adjustments to

improve outcomes. In adopting a market orientation approach in Facebook marketing

niding and meeting the needs of their

to drive customer engagement, boost sales, and enhance their brand reputation. So,
the other Suggestions for improvement could include:

Implement a customer feedback system on Fecebook to gather valuable
insights and improve customer satisfaction.
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*  Utilize data analytics tools to track and measure the success of Facebook

= Continuously engage with customers on Facebook by responding to
comments, running promotions, and creating engaging content to build
brand loyalty and drive sales,

By focusing on these strategies and contildiasly evaluating the effectiveness of
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