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SYNOPSIS

Technological developments in the delivery of information have been very rapid.
The facts prove that there are so many technological innovations related to the
delivery of information, one of which is Motion Graphics. Motion Graphics is an
alternative display in the form of video which is now widely used in various
media and presentations to learning media. The use of motion graphics by various
companies and state institutions as media presentation of information is
considered to provide its own charm.

The method used .in the preparation of this final project, the author applies
research methods in obtaining the required data so that the preparation of this final
project can be completed properly.

Based on the results that have been researched, the author can provide conclusions
about the results of the promotional video at the Dalle Executive Boarding House.
The conclusions drawn from this study are as follows: The production process of
this motion graphic project has 3 stages, namely, the first stage is a written
analysis which includes the making of a storyboard. The second stage is the
production stage which starts from shooting video and then the last stage is the
post-production stage which includes compositing, editing, to rendering.
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ABSTRACT

Dalle Executive Boarding House is one of the exclusive boarding houses
in Yogyakarta, precisely on Jalan Flamboyan, Gejayan, Sleman. Due to the
Covid-19 pandemic, their income has decreased so a promotional tool is needed
to inform them about this exclusive boarding house.

It is hoped that the promotional video using this motion graphic technique
can help this boarding house to promote his boarding house through social media.

The video that will be made has duration of 1 minute 42 seconds, it is
hoped that this video.can help Dalle Executive Boarding House in marketing their
boarding house.

Keywords: motion graphic, promotional video, executive boarding house
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