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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pemilihan strategi komunikasi
pemasaran apa yang dapat diimplementasikan kedalam proses promosi pemasaran
film pendek Memoar dan bagaimana manajemen distribusi yang dilakukan dalam
pemilihan jalur distribusi film. Melakukan proses pendekatan mengidentifikasi
audiens dengan metode Segmentation, Targeting, dan Positioning. Dengan hasil
penelitian menggunakan tiga jenis promosi pemasaran, Iklan (advertising),
publisitas (publicity), dan Event and Experience. Memiliki tujuan utama awareness,
interest, desire dan action kepada target audiens tentang serangkaian kegiatan
program kampanye School Based Mental Heealth dengan media penayangan film
pendek Memoar. Dengan fokus manajemen distribusi film melalui jalur sidestream
yaitu penayangan karya melalui kegiatan roadshow atau bioskop alternatif ke
sekolah yang sudah bekerjasama dengan mitra dan melakukan screening dengan
komunitas film lokal yang berlokasi di beberapa kota di pulau Jawa.

Kata Kunci: komunikasi pemasaran, manajemen distribusi, promosi, jalur
sidestream



ABSTRACT

This research aims to determine the marketing communication strategies that can
be implemented in the promotion process of the short film Memoar, and how
distribution management is carried out in the selection of film distribution
channels. This research will conduct an approach process to identify audiences
using Segmentation, Targeting and Positioning methods. The results of the study
suggest the use of three types of marketing promotion, advertising, publicity and
event and experience. The main objective of this School-Based Mental Health
campaign is to increase awareness, interest, desire and action among the target
audience. The campaign includes a series of activities, with a focus on managing
film distribution through sidestream channels. These activities involve screening
works through roadshows and alternative cinema activities in schools that have
partnered with us, as well as screening with local communities film in several cities
on the island of Java.

Keywords: Marketing communications, distribution management, promotions,

sidestream channels
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