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‭ABSTRAK‬

‭BCCS‬ ‭(‬‭Bachelor‬ ‭of‬ ‭Communication‬ ‭Science‬‭)‬ ‭adalah‬ ‭program‬ ‭studi‬ ‭S1‬ ‭Ilmu‬
‭Komunikasi‬ ‭di‬ ‭Universitas‬ ‭Amikom‬ ‭Yogyakarta‬ ‭yang‬ ‭memberikan‬ ‭kesempatan‬
‭kepada‬ ‭mahasiswa‬ ‭untuk‬ ‭belajar‬ ‭dengan‬ ‭skema‬ ‭internasional‬ ‭dengan‬ ‭empat‬
‭spesialisasi,‬‭yaitu‬‭Jurnalisme,‬‭Komunikasi‬‭Pemasaran,‬‭Broadcasting‬‭,‬‭dan‬‭Cinema‬‭.‬
‭Minimnya‬ ‭konten‬ ‭terkait‬ ‭dengan‬ ‭BCCS‬ ‭Amikom‬ ‭Yogyakarta‬ ‭ini‬ ‭membuat‬
‭Program‬ ‭studi‬ ‭ini‬ ‭kurang‬ ‭populer.‬ ‭Oleh‬ ‭karena‬ ‭itu,‬ ‭terjadi‬ ‭fluktuasi‬ ‭jumlah‬
‭mahasiswa‬‭BCCS‬‭Amikom‬‭Yogyakarta‬‭yang‬‭mana‬‭cenderung‬‭menurun‬‭dari‬‭tahun‬
‭ke‬ ‭tahun.‬ ‭Semakin‬ ‭berkembangnya‬ ‭teknologi‬ ‭penggunaan‬ ‭video‬ ‭sebagai‬ ‭sarana‬
‭promosi‬ ‭semakin‬ ‭meningkat.‬ ‭Tujuan‬ ‭dilakukannya‬ ‭penelitian‬ ‭ini‬ ‭adalah‬ ‭untuk‬
‭membuat‬ ‭media‬ ‭promosi‬ ‭lebih‬ ‭efektif‬ ‭yang‬ ‭ditujukan‬ ‭kepada‬ ‭BCCS‬ ‭Amikom‬
‭Yogyakarta.‬‭Dengan‬‭membuat‬‭video‬‭promosi‬‭BCCS‬‭dapat‬‭mengenalkan‬‭program‬
‭studi‬ ‭mereka‬ ‭menjadi‬ ‭lebih‬ ‭menarik.‬ ‭Perancangan‬‭digital‬‭storytelling‬‭pada‬‭video‬
‭“A‬ ‭Day‬ ‭in‬ ‭My‬ ‭Life”‬ ‭dilakukan‬ ‭melalui‬ ‭pendekatan‬ ‭yang‬ ‭mencakup‬ ‭dua‬ ‭aspek‬
‭utama‬ ‭yaitu‬ ‭Segmentasi,‬ ‭Targeting‬ ‭dan‬ ‭Positioning‬ ‭(STP)‬ ‭serta‬ ‭penerapan‬ ‭teori‬
‭Digital‬ ‭Storytelling‬ ‭(DS)‬ ‭beserta‬ ‭unsur-unsurnya.‬ ‭Dari‬ ‭perancangan‬ ‭tersebut‬
‭terbentuklah‬ ‭sarana‬ ‭promosi‬ ‭yang‬ ‭dapat‬ ‭dilihat‬ ‭oleh‬ ‭calon‬ ‭mahasiswa‬ ‭dari‬
‭manapun‬ ‭berada‬ ‭tanpa‬ ‭harus‬ ‭mendatang‬ ‭secara‬ ‭langsung‬ ‭lokasi‬ ‭BCCS‬ ‭Amikom‬
‭Yogyakarta.‬ ‭Video‬ ‭ini‬ ‭bisa‬ ‭diunggah‬ ‭ke‬ ‭sosial‬ ‭media‬ ‭kapanpun‬ ‭pihak‬ ‭Prodi‬
‭inginkan untuk memperbarui informasi mengenai Prodi.‬

‭Kata Kunci :‬‭BCCS Amikom, Digital Storytelling, Video‬‭Promosi‬
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‭ABSTRACT‬

‭The‬ ‭Bachelor‬ ‭of‬ ‭Communication‬ ‭Science‬ ‭(BCCS)‬ ‭is‬ ‭a‬ ‭Communication‬ ‭Science‬
‭undergraduate‬‭program‬‭at‬‭Amikom‬‭University‬‭Yogyakarta‬‭that‬‭offers‬‭students‬‭the‬
‭opportunity‬ ‭to‬ ‭study‬ ‭with‬ ‭an‬ ‭international‬ ‭framework,‬ ‭featuring‬ ‭four‬
‭specializations:‬ ‭Visual‬ ‭Design,‬ ‭Marketing‬ ‭Communication,‬ ‭Broadcasting,‬ ‭and‬
‭Cinema.‬ ‭The‬ ‭limited‬ ‭availability‬ ‭of‬‭content‬‭related‬‭to‬‭BCCS‬‭Amikom‬‭Yogyakarta‬
‭has‬ ‭contributed‬ ‭to‬ ‭the‬ ‭program's‬ ‭relative‬ ‭lack‬ ‭of‬‭popularity.‬‭Consequently,‬‭there‬
‭has‬ ‭been‬ ‭a‬ ‭fluctuating‬ ‭decline‬ ‭in‬ ‭the‬ ‭number‬ ‭of‬ ‭BCCS‬ ‭Amikom‬ ‭Yogyakarta‬
‭students‬‭over‬‭the‬‭years.‬‭As‬‭technology‬‭continues‬‭to‬‭advance,‬‭the‬‭use‬‭of‬‭video‬‭as‬‭a‬
‭promotional‬ ‭tool‬ ‭has‬ ‭seen‬ ‭a‬ ‭significant‬ ‭surge.‬ ‭The‬ ‭aim‬ ‭of‬ ‭this‬ ‭research‬ ‭is‬ ‭to‬
‭enhance‬ ‭the‬ ‭effectiveness‬ ‭of‬ ‭promotional‬ ‭media‬ ‭targeted‬ ‭at‬ ‭BCCS‬
‭AmikomYogyakarta.‬ ‭The‬ ‭creation‬ ‭of‬‭a‬‭promotional‬‭video‬‭for‬‭BCCS‬‭is‬‭envisioned‬
‭to‬ ‭make‬ ‭the‬ ‭program‬ ‭more‬ ‭appealing.‬ ‭The‬ ‭design‬ ‭of‬ ‭digital‬ ‭storytelling‬ ‭in‬ ‭the‬
‭video‬‭"A‬‭Day‬‭in‬‭My‬‭Life"‬‭is‬‭approached‬‭through‬‭two‬‭main‬‭aspects:‬‭Segmentation,‬
‭Targeting,‬‭and‬‭Positioning‬‭(STP)‬‭and‬‭the‬‭application‬‭of‬‭Digital‬‭Storytelling‬‭(DST)‬
‭theory‬‭along‬‭with‬‭its‬‭elements.‬‭Through‬‭this‬‭conceptualization,‬‭a‬‭promotional‬‭tool‬
‭is‬ ‭devised‬ ‭that‬ ‭can‬ ‭be‬ ‭accessed‬ ‭by‬ ‭prospective‬ ‭students‬ ‭from‬ ‭anywhere,‬
‭eliminating‬ ‭the‬ ‭necessity‬ ‭of‬ ‭physically‬ ‭visiting‬ ‭the‬ ‭BCCS‬ ‭Amikom‬ ‭Yogyakarta‬
‭location.‬‭This‬‭video‬‭can‬‭be‬‭uploaded‬‭to‬‭social‬‭media‬‭platforms‬‭at‬‭the‬‭discretion‬‭of‬
‭the‬ ‭program's‬‭administration,‬‭facilitating‬‭the‬‭timely‬‭dissemination‬‭of‬‭information‬
‭pertaining to the program‬
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