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INTISARI

The manglung view and resto adalah sebuah restoran yang memiliki
konsep lets enjoy food with the great view berlokasi di Jalan Ngoro-oro nomor 16,
Patuk, Gunung Kidul, Kota Yogyakarta 55862. Berlokasikan di daerah dataran
tinggi The Manglung menawarkan banyak sekali fasilitas antara lain view dari
atas bukit dan berbagai macam spot foto untuk para pengunjung.

Dari berbagai macam promosi yang sudah dilakukan The Manglung ingin
membuat sebuah media promosi berbentuk iklan televisi yang dapat mencakup
fasilitas dan produk yang ditawarkan.

Maka penulis'membuat sebuah video media promosi menggunakan teknik
liveshoot dan metion graphic dengan durasi 30 detik yang akan ditayangkan di
telivisi. Dengan adanya perancangan promosi ini diharapkan dapat mencapai
sasaran yang diinginkan oleh The Manglung View and Resto dan mampu
meningkatkan daya saing dengan competitor-kompetitornya.

Kata kunci: promosi, video, The Manglung View and Resto
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ABSTRACT

The manglung view and resto is a restaurant that has the concept of lets
enjoy food with the great view located on Ngoro-oro Street number 16, Patuk,
Gunung Kidul, Yogyakarta City 55862. Located in the highlands The Manglung
offers many facilities including a view from the top of the hill and various kinds of
photo spots for visitors.

Of the various kinds of promotions that have been carried out The
Manglung wants to make a promotional. media in the form of television
advertisements that can include the facilities and products offered.

So the author made a promotional media video using a 30-second
liveshoot and mation graphic technique that will be aired on television. With the
design of this promotion it is expected to be able to achieve the goals desired by
The Manglung View and Resto and be able to increase competitiveness with its
competitors.

Keywords: promotion, video, The Manglung View and Resto
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