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INSTISARI 

 

Penelitian ini merupakan penelitian yang menjelaskan tentang peran editor 

dalam proses pasca produksi Jogja Akhir Pekan di youtube MQFM Jogja. 

Penelitian ini dilakukan karena terdapat kendala pada tahapan produksi, khususnya 

pada tahap pasca produksi. Kendala yang dialami yaitu pada tahap teknis editing 

video yang akhirnya berdampak pada analytics youtube MQFM Jogja. Maka dari 

itu, penelitian ini bertujuan untuk memaparkan bagaimana peran editor dalam 

menerapkan teknik dan jenis editing sehingga berdampak pada impressions dan 

jumlah views pada analytics youtube program Jogja Akhir Pekan. 

Penelitian ini merupakan penelitian kualitatif yang bertujuan menjelaskan 

secara deskriptif bagaimana peran editor dalam proses pasca produksi Jogja Akhir 

Pekan di youtube MQFM Jogja. Landasan teori pada penelitian ini mencakup lima 

hal, yaitu tahapan produksi, video editor, teknik editing, new media, dan teori Three 

Match Cut Edwin S Porter. Data yang diperoleh pada penelitian ini didapat melalui 

hasil wawancara, dokumentasi, dan observasi. Data yang sudah terkumpul akan 

diolah oleh peneliti melalui tiga tahapan, yaitu reduksi data, penyajian data, dan 

penarikan kesimpulan. 

Penyajian data pada penelitian ini dibagi menjadi tiga bagian, yaitu Proses 

Tahapan Produksi Program Jogja Akhir Pekan di Youtube MQFM Jogja, Peran 

Editor Dalam Proses Pasca Produksi Program Jogja Akhir Pekan di Youtube 

MQFM Jogja, dan Penerapan Teknik dan Jenis Editing Pada Program Jogja Akhir 

Pekan di Youtube MQFM Jogja. Berdasarkan penyajian data tersebut dapat 

disimpulkan bahwa peran editor dalam menerapkan teknik dan jenis editing pada 

program Jogja Akhir Pekan di youtube MQFM Jogja berdampak pada peningkatan 

jumlah impressions, click-through rate, dan views pada data analytics youtube 

program Jogja Akhir Pekan.   

 

Kata Kunci : Video editor, Peran, Pasca produksi, Youtube 
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ABSTRACT 

 

This research is a study that explains the role of editors in the post-production 

process of Jogja Akhir Pekan on Youtube MQFM Jogja. This research was 

conducted because there are obstacles at the production stage, especially at the 

post-production stage. The obstacle experienced was at the technical stage of video 

editing which ultimately had an impact on Jogja Akhir Pekan's youtube analytics. 

Therefore, this study aims to explain how the role of editors is in applying 

techniques and types of editing so that they have an impact on impressions and the 

number of views on the Jogja Akhir Pekan youtube analytics program. 

This research is a qualitative research that aims to describe descriptively how 

the role of the editor in the post-production process of Jogja Akhir Pekan on 

youtube MQFM Jogja. The theoretical basis for this research includes five things, 

namely the stages of production, video editor, editing techniques, new media, and 

Edwin S Porter's Three Match Cut theory. The data obtained in this study were 

obtained through interviews, documentation, and observations. The data that has 

been collected will be processed by the researcher through three stages, namely 

data reduction, data presentation, and drawing conclusions. 

The presentation of the data in this study is divided into three parts, namely 

the Process of Jogja Akhir Pekan Program Production Stages on Youtube MQFM 

Jogja, The Role of the Editor in the Post-Production Process of the Jogja Akhir 

Pekan Program on Youtube MQFM Jogja, and Application of Techniques and 

Types of Editing in the Jogja Akhir Pekan Program on Youtube. MQFM Jogja. 

Based on the presentation of the data, it can be concluded that the role of the editor 

in applying the techniques and types of editing in the Jogja Akhir Pekan program 

on the MQFM Jogja youtube has an impact on increasing the number of 

impressions, click-through rates, and views on the data analytics youtube program 

for the Jogja Akhir Pekan. 

 

Keywords : Video Editor, Role, Post Production, Youtube 

 

 


