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INTISARI 

 

 

 

Video Timelapse dan hyperlapse adalah pengembangan bidang fotografi 

yang membuat sekumpulan foto yang di ambil dalam periode waktu tertentu 

menjadi klip video pendek. Dengan tujuan video yaitu menjadikan timelapse dan 

hyperlapse sebagai teknik pengambilan video untuk mempromosikan bengkel 

Haps Auto Work. 

Masalah yang akan dipelajari adalah bagaimana membuat video promosi 

yang cocok digunakan untuk mendukung pengembangan dan pencitraan produk di 

mata pelanggan Haps Auto Work. Minimnya promosi oleh Haps Auto Work 

membuat benkel ini belum begitu di kenal di masyarakat khususnya di 

Yogyakarta. 

Penulis membuat design dan kreasi melalui video timelapse dan 

hyperlapse yang diharapkan dapat membawa dapak besar bagi bengkel Haps Auto 

Work agar kedepannya bengkel Haps Auto Work lebih maju lagi. 

 

Kata kunci : Video, Timelapse, Hyperlapse 
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ABSTRACT 

 

 

 Video Timelapse and hyperlapse are developments in the field of 

photography that make a group of photos taken within a certain period of time 

become short video clips. With the aim of the video which is to make timelapse 

and hyperlapse as a video capture technique to promote the Haps Auto Work 

workshop. 

 The issue to be studied is how to make a suitable promotional video used 

to support product development and imaging in the eyes of Haps Auto Work 

customers. The lack of promotion by Haps Auto Work makes this workshop not 

yet well known in the community especially in Yogyakarta. 

The author makes designs and creations through timelapse and hyperlapse videos 

which are expected to bring great impact to the Haps Auto Work workshop so that 

in the future the Haps Auto Work workshop will be even more advanced. 

 

Keywords: Video, Timelapse, Hyperlapse 

 

 

 

 

 

 

 


