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ABSTRAK 

 

Badan Usaha Milik Desa (BUMDes) Amarta Pandowoharjo adalah BUMDes yang 

ada D.I. Yogyakarta, Terletak di Kalurahan Pandowoharjo, Kab, Sleman, 

Yogyakarta. BUMDes Amarta termasuk BUMDes yang sukses dalam mengelola 

unit usaha nya, memiliki 5 unit usaha BUMDes tersebut telah cukup dikenal luas 

oleh masyarakat terutama di bagian daerah Yogyakarta. Pembuatan Video company 

profile membutuhkan Director of Photograpy untuk menghasilkan footage momen 

yang baik dan berkualitas. Director of Photography memiliki tanggung jawab yang 

besar dalam produksi video company profile. Director of Photography berhak 

menentukan jenis-jenis shot yang akan di dikerjakan, mulai dari penentuan lokasi, 

penempatan kamera, angle kamera dan komposisi visual kamera. Video company 

profile bertujuan untuk membangun citra branding suatu perusahaan agar dikenal 

dengan masyarakat luas. Video company profile lebih mudah di jangkau oleh publik 

sebagai media informasi yang bisa di akses semua media sosial. Pembuatan video 

company profile bertujuan sebagai media promosi untuk BUMDes amarta yang 

berisi tentang seputar informasi, kegiatan aktivitas dan keunggulan perusahaan, 

agar menarik para audiens untuk melihat dan mengunjungi perusahaan tersebut. 

Dalam video company profile telah menggunakan teknik sinematographi yang 

memiliki nilai sinematik dalam video seperti : camera angle, contiunity, close up, 

composition, cutting. Dengan menggunakan beberapa metode dalam pembuatan 

Video company profile BUMDes Amarta, peran director of photography sengat 

penting agar mendapatkan hasil maksimal yang bisa dilihat secara asthetic dan 

menarik oleh audiens. 

 

Kata Kunci: director of photography (DOP), video company profile, bumdes 

amarta pandowoharjo, sinematographi 
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ABSTRACT 

 

Village-Owned Business Entity (BumDes) Amarta Pandowoharjo is BumDes 

existing D.I. Yogyakarta, located in Kalurahan Pandowoharjo, Kab, Sleman, 

Yogyakarta. BumDes Amarta is one of the successful BumDes business units in 

managing its business units. It has five business units. BumDes has been widely 

known by the community, especially in the Yogyakarta area. Creating a video 

company profile requires a director of photography to produce good-quality 

footage of the moment. The Director of Photography has great responsibility in the 

production of video company profiles. The Director of Photography has the right 

to determine the types of shots to be made, ranging from location determination to 

camera placement, camera angle, and camera visual composition. A video 

company profile aims to build the branding image of a company so that it is known 

to the general public. Video company profiles are easier for the public to reach as 

an information medium that can be accessed on all social media. The creation of a 

video company profile aims to be a promotional medium for BumDes Amarta that 

contains information about the company's information, activities, and advantages 

in order to attract the audience to see and visit the company. The video company 

profile has used cinematographic techniques that have cinematic value in the video, 

such as camera angle, continuity, close-up, composition, and cutting. Using several 

methods in the creation of the video company profile BumDes Amarta, the role of 

director of photography Sengat is important in order to get the maximum result that 

can be seen asthetically and attractively by the audience. 

 

Keywords: Director of Photography (DOP), Video Company Profile, 

BUMDes Amarta Pandowoharjo, sinematographi 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


