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ABSTRAK

Pemanfaatan teknologi seperti di era saat ini memberikan dampak besar
terhadap strategi promosi dan branding. Tanpa terkecuali Badan Usaha Milik Desa
(BUMDesa) Amarta Pandowoharjo, dalam memilih video company profile sebagai
media promosi yang efektif untuk mengenalkan potensi dan keunggulannya.
Memiliki visi "Bersinergi Mewujudkan Desa Mandiri," BUMDesa Amarta
Pandowoharjo berinovasi dan berkerjasama dengan beberapa mitra sekitar untuk
memajukan perekonomian desa, serta memperkenalkan unit terbarunya yaitu
Kolam Renang Tirta Amarta yang diresmikan pada tanggal 12 Januari 2022. Dalam
video ini, setiap unit unggulan, mitra, dan produk Usaha Mikro, Kecil, dan
Menengah (UMKM) dipromosikan melalui audio-visual yang menarik dan gaya
cinematic. Dengan informasi yang didapatkan maka, dibuatnya naskah sebagai
landasan produksi, serta dirancang oleh script writer dengan struktur 3 babak,
memastikan informasi singkat dan terperinci. Voice Over (VO) memberikan
dimensi audio, melengkapi narasi video. Tujuan utama pembuatan video ini adalah
meningkatkan citra positif BUMDesa Amarta, mengundang kontribusi dari
berbagai pihak, dan memberikan inspirasi global. Dengan harapan agar citra baik
desa ini dapat dikenal secara luas, video company profile menjadi sarana efektif
dalam mendukung pengembangan dan pemasaran BUMDesa Amarta
Pandowoharjo.

Kata Kunci: BUMDesa Amarta Pandowoharjo, Script Writer, Company Profile,
Branding
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ABSTRACT

The utilization of technology as in the current era has a major impact on
promotion and branding strategies. Without exception, village-owned enterprises
(BUMDesa) Amarta Pandowoharjo, in choosing a video company profile as an
effective promotional Medium to introduce its potential and advantages. Having a
vision of "synergizing to realize an independent Village," BUMDesa Amarta
Pandowoharjo innovates and collaborates with several surrounding partners to
advance the village's economy, as well as introducing its latest unit, the Tirta
Amarta swimming pool which was inaugurated on January 12, 2022. In this video,
each flagship unit, partner, and product of Micro, Small, and Medium Enterprises
(MSMEs) is promoted through attractive audio-visual and cinematic style. With the
information obtained, the script was created as a production base, and designed by
a script writer with a 3-act structure, ensuring brief and detailed information. Voice
Over (VO) provides an audio dimension, complementing the video narration. The
main purpose of making this video is to improve the positive image of BUMDesa
Amarta, invite contributions from various parties, and provide global inspiration.
With the hope that the good image of this village can be widely known, the video
company profile becomes an effective means of supporting the development and
marketing of BUMDesa Amarta Pandowoharjo.

Keywords: BUMDesa Amarta Pandowoharjo, Script Writer, Company Profile,
Branding
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