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Intisari 

 

Tahun 2020 seluruh dunia termasuk Indonesia dilanda wabah virus Covid-

19 yang sangat berbahaya. Salah satu cara yang ditempuh pemerintah dalam 

mencegah penularan Covid-19 adalah melalui Iklan layanan Masyarakat. YouTube 

menjadi media yang digunakan pemerintah untuk menyampaikan informasi tentang 

penularan Covid-19 melalui iklan versi “Jaga Keluarga”.  

Iklan Kementerian Kesehatan versi “Jaga Keluarga” yang menjadi objek 

penelitian ini mengangkat isu virus Covid-19. Dalam videonya iklan ini 

menampilkan bagaimana covid-19 ditularkan. Penelitian ini membahas tentang 

bagaimana iklan layanan masyarakat versi “Jaga Keluarga” dalam 

merepresentasikan penularan Covid-19 di masyarakat. Jenis penelitian ini adalah 

penelitian kualitatif dengan model teori Roland Barthes.  

Paradigma yang digunakan adalah paradigma kritis. Hasil dari penelitian ini 

menunjukan fenomena bagaimana Covid-19 ditularkan melalui tiga cara yaitu 

penularan secara langsung, tidak langsung (melalui benda atau permukaan yang 

telah terkontaminasi), kontak erat dengan yang terinfeksi melalui sekresi meliputi 

sekresi air liur, sekresi pernapasan, droplet dan percikan.  

 

Kata Kunci : Representasi, Semiotika Roland Barthes, Jaga Keluarga, Covid-19 
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ABSTRACT 

 

In 2020, the whole world, including Indonesia, was hit by an outbreak of 

the very dangerous Covid-19 virus. One of the ways the government has taken to 

prevent the transmission of Covid-19 is through public service advertisements. 

YouTube has become a medium used by the government to convey information 

about the transmission of Covid-19 through the "Keep the Family" version of the 

advertisement. 

  The Ministry of Health's advertisement version of "Keep the Family" which 

is the object of this research raises the issue of the Covid-19 virus. In the video, this 

ad shows how COVID-19 is transmitted. This study discusses how the "Keep 

Family" version of the public service advertisement represents the transmission of 

Covid-19 in the community. This type of research is a qualitative research with the 

theoretical model of Roland Barthes. 

  The paradigm used is the critical paradigm. The results of this study show 

the phenomenon of how Covid-19 is transmitted in three ways, namely direct, 

indirect transmission (through contaminated objects or surfaces), close contact 

with infected people through secretions including saliva secretion, respiratory 

secretions, droplets and splashes. 

 

Keywords: Representation, Roland Barthes Semiotics, Take Care of the Family, , 

Covid-19 

 

  


