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INTISARI

SMK N 1 Godean merupakan lembaga pendidikan kejuruan yang bertempat
di Yogyakarta. Selama ini sebagian besar siswa hanya dari daerah sekitar, sekolah
harus lebih mempromosikan agar murid-murid yang mendaftar tidak hanya dari
warga sekitar. Dalam hal ini media promosi yang dilakukan sekolah belum efektif
karena hanya mengandalkan media promosi brosur sehingga kurang menarik dan
kurang informatif.

Dalam menangani masalah diatas, diperlukan media promosi dalam bentuk
video promosi. Video promosi ini menggunakan teknik motion grafis. Sedangkan
untuk Metode Testing menggunakan Kuesioner dari pihak Objek dan Pihak
Masyarakat Umum / Random audiance.

Penelitian ini menghasilkan video promosi yang menunjukkan hasil testing
Pihak Objek yaitu 84% dengan kategori “Sangat Valid” dan dari Pihak Masyarakat
Umum / Random audience dengan hasil 88% dengan kategori “Sangat Baik™. Dari
hasil tesing tersebut video promosi diunggah di akun Youtube Sekolah, sehingga
dapat memvisualkan informasi SMK N 1 Godean, serta dapat memberikan
pemahaman infomasi tentang SMK N 1 Godean secara menarik dan informatif
kepada masyarakat umum.

Kata Kunci: Smk N 1 Godean, Media Promosi, Video Promosi, Produk, Promosi,
Multimedia, Video, Animasi, Motion Grafis
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ABSTRACT

SMK N 1 Godean is a vocational education institution located in
Yogyakarta. So far, most students are only from the surrounding area, schools
should promote more so that students who register are not only from the
surrounding community. In this case the promotional media carried out by the
school has not been effective because it only relies on brochure promotion media
so it is less attractive and less informative.

In handling the above problems, promotion media is needed in the form of
promotional videos. This promotional video uses motion graphics techniques.
Whereas for the Testing Method using Questionnaires from the Objects and the
Public Society / Random audiance.

This study produced a promotional video that showed the results of Object
Party testing which was 84% with the category "Very Valid" and from the Public
General / Random audience with 88% with the category "Very Good". From the
results of these tests the promotional videos are uploaded on the School Youtube
account, so that they can visualize information on Godean N 1 Vocational School,
and can provide insightful information about Godean N 1 Vocational School in an

interesting and informative manner to the general public.

Keywords: Smk N 1 Godean, Promotion Media, Promotional Video, Products,

Promotion. Multimedia, Video, Animation, Motion Graphics
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