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INTISARI

Iklan  pada  media  saat  ini  telah  dibarengi  dengan  teknologi  yang  lebih

cangih  seperti  media  sosial,  televisi,  bioskop,  dan  internet  dan  cara  periklanan

media televisi ini masih efektif, cepat dikenal oleh masyarakat, dengan demikian
"Perancangan dan Pembuatan Iklan Televisi PT.Eartec" timbul rumusan masalah

"Bagaimana   cara   merancang   dan   membuat   iklan   televisi"   sehingga   dapat

mempromosikan produk eartec ditelevisi dalam bentuk video.

Secara  keseluruhan  pada  kasus  pembuatan   iklan  televisi   ini,   penulis

memakal  metode penelitian deskriptif kualitatif dan teknik analisis  SWOT,  dari

hasil analisis akan diambil pemasaran yaitu melalui jklan "PT.Eartec" akan lebih

efektif dan efi sien untuk memaksimalkan penj ualan.

Berdasarkan rumusan masalah pada bab sebelumnya yang telah ditemukan

maka kesimpulan yang didapatkan dalam proses pembuntan video  iklan televisi

harus slap dari segala bentuk kebutuhan demi menunjang hasil video iklarmya.

Kata Kunci: Iklan Alat Bantu Dengar Eartec, Vegas Pro, Masking, Grid
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ABSTRACT

Adrertising  on  the  media  at  this  time  has  been  accompanied  by  more

sophisticated technology such as social media, television, cinema, and the internet

and the way television media advertising is  still  effective,  quickly recognized by

the  public,  this  "Designing and  Making Of Television  Advertising PT.  Eartec"

formulated the problem Of "How to design and make television advertisemertts" so

that it can promote eartec products on television in the f;orm Of videos.

Overall   in  the   case   Of  making  this   television   ad,   the   author   uses

descriptive qualitative research methods and SWOT analysis techniques, from the

results Of the analysis will be taken marketing, namely through the advertisement
"PT. Eartec" will be more effective and effilcient to maximize sales.

Based on the f;ormulation Of the problem in the previous chapter that has

been f;ound, the conclusions obtained in the process Of making television ad videos

must  be  prepared from  all  forms  Of need  to  support  the  results  Of the  video

advertisement.

Kayword..  Iklan Alat Bantu Dengar Eartec, Vegas Pro, Masking. Grid.
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