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INTISARI  

 

Perkembangan ilmu teknologi pada saat ini sudah berkembang namun kurang 
maksimal terutama dalam hal Promosi di berbagai sekolahan, 

Oleh karena itu kami akan coba memaksimalkan pengetahuan teknologi kami 
dengan membuat media promosi iklan di tingkat sekolah menengah atas(SMA) yang 
terdapat di dalamnya : cara pendaftaran,fasilitas sekolah,kegiatan belajar mengajar 
dan kegiatan sekolah serta mutu pendidikan sekolah tersebut yang di kemas dalam 
bentuk media promosi iklan agar menambah kualitas citra teknologi dari SMA 
tersebut dan menarik.  

Metode iklan ini dapat menggantikan promosi lain seperti brosur-brosur dan 
famlet yang kurang efektif dan kurang tepat menuju ke sasaran oleh karenaitu kami 
akan mencoba menerapkan sistem Promosi SMA dengan menggunakan media iklan. 

Kata kunci :Media iklan Sekolah menengah AtasMedia informasi ,AutoDesk  3ds  
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ABSTRACT 
 

The development of science and technology has been growing at less than the 
maximum, but especially in the case of promotion in a variety of schools 

therefore we will try to maximize the knowledge of our technology by 
creating a media advertising campaign at the high school (SMA) therein: for the 
registration, school facilities, teaching and learning activities and school activities 
as well as the quality of education these schools are in containers in the form of 
media advertising campaign in order to increase the image quality of the high 
school technology and attractive. 

This method of advertising can replace other promotions such as brochures 
and famlet a less effective and less apt to get targeted because we will try to 
implement the system using SMA Promotional advertising media. 

Keyword : media advertising campaign at the high school, Media 
Information,AutoDesk 3ds max 
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