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INTISARI

SopDjadoelmemupakanusahayangbergerakdibidangjasapenyediamakanan,media
promosi sangat dibutuhkan agar lebm dikenal oleh masyarakat khususnya di Yogyakata agar
dapat meningkatnyajumlah pelanggan. di perusahaan ini media promosi hanya melalui media
social lnstagran dan papan penunjukjalan yang menurut Sop Djadoel kurang menarik.

Pada penelitian ini, peneliti mencoba menganalisis masalah-masalah yang ada dengan
membunt   video   media  promosi   yang   menarik   dengan  menggunakan   Live   Shoot  dan
menambahkan  effect  motion graphic  di  dalamnya  diharapkan  dapat  meningkatkan  citra
positifp-ahan.

Penelitian   ini   menghasilkan   sebuah   video   promosi   yang   diharapkan   mampu
memberikan informasi dengan balk, menarik mint masyarakat untuk berkunjung, membeli
produk Sop Pjadoel dan mampu menjadi acuan untuk mahasiswa dalam perancangan video
promosi.

Kata Kunci : Media promosi, Live Shoot, Motion Graphic, Analisa, Perancangan.
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ABSTRACT

Sop Djadoel is abusiness enganged in the service of food providing.  Promotional media in
this  field  is  highly  essential   so  as  to  inerease  the  number  of  customers.   As  a  food
company,Sop Djadoel has only been using lustagram and signposts as its promotional media
that the company itself sees as an uninteresting and ineffective way to promote the business.

In this research, the writer analyzes the problems present by using a video as an interesting
promotional media using Live Shoot and including motion graphic effect in it. The video as a
promotional media is expected to irLcrease positive image of the company. .
Ths research produces  a promotional  video as the outcome that is expected to be  able to
provide information better, draw people' s interest to visit, buy  Sop Djadoel's products. and
become a reference for students in a promotional video design.

Keywords : Promotion  Media, Live Shoot, Motion Chaphic, Analisys, Design.
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