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MOTTO

e Pengalaman adalah sebaik - baiknya guru.
e Habiskan jatah kegagalan mu di masa muda nikmati hasil kerja mu di masa

senja.

e Doa + usaha = sukses
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INTISARI

Thai Tea Cha Cun merupakan usahaa minuman kekinian yang baru berdiri
pada bulan desember 2018 yang belum mempunyai media promosi digital pada
produk tersebut.

Peneliti mencoba menganalisa pokok-pokok permasalahan yang terjadi
pada Thai Tea Cha Cun dan mencoba memberikan solusi agar media publikasi
dan promosi lebih optlmal dengan menggu akan media iklan televisi. Peneliti

nalisis berupa SWOT, dan
perancangan iklan meng : : enggunakan metode
ellputl pembuatan

erti gam, suara, dan teks, sehingga
entase dan mempercepat informasi

‘elevisi, Promosi, Publikasi, Video, Multimedia, da
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ABSTRACT

Thai Tea Cha Cun is a contemporary beverage business that was only
established in December 2018 which does not yet have digital promotional media
on the product.

The researcher tried to analyze the main problems that happened to Thai
Tea Cha Cun and tried to provide a solution so that the publication and
promotion media were more optimal by using television advertising media. The
researcher uses data collection methods, a is methods in the form of SWOT,
and designing ads using storyboards cher used the development
uded making video. After
that, the next sta udes a review of the

jon aims 1o

i Tea Cha Cun, Television Advertising,
0.
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