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INTISARI

Usaha Pakaian STUPIDIOT CLOTHING ini masih jarang terdengar oleh
masyarakat khususnya Yogyakarta karena Usaha tersebut saat ini proses
penjualannya masih melalui perantara tidak ke konsumennya langsung. Di karenakan
brand usaha ini belum dikenal banyak orang i
terhadap produk usaha ini
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ABSTRACT

This STUPIDIOT CLOTHING Apparel business is still rarely heard by the
public, especially Yogyakarta because the business is currently selling its process
through intermediaries not directly to consumers. Because this business brand is not

known to many people so that the level o, onfidence in this business

product is lacking.
The purpos and and how to
make it to intr brar ecially in Yogyak get a lot of

consume only the are promoted bu ‘ and also

acce ure of | such as t-shirts, ad others at

variec ding on the number of products themse

istence of this research, it is endeavored t
ts are satisfactory and do not doubt if the

believe
products
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