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-ARI
Hotel  Brothers  Irm  Babarsari  merupakan  salah  satu  hunian  bintang tiga

yang terletak di Jl. Babarsari No.47, Tambak Bayan, Caturtunggal. Hotel Brothers
Inn Babarsari didirikan pada tanggal 05 Juni 2017 diatas tanah seluns 488 m2 ini
memiliki 48 Room, yang terdiri  18 Twins Room,  17 king Room, 9 deluxe, dan 4
single.

Masing - masing room memiliki fasintas air panas dan dingin juga view
yang sangat bagus.Selain itu dilengkapi dengan 2 meeting room yaitu Tantripala
dengan  kapasitas  15  0rang  dan  Grantika  dengan  kapashas  30  orang.  Meeting
Room tersebut bisa dijadikan satu dengan kapasitas 80 orang .

Dengan adanya pembuntan video company profile ini mampu memberikan
infomasi  yang  lebih  detail  tentang  Hotel  Brothers  Irm  Babarsari  tidak  hanya
kepada konsumen namun juga kepada pihak-pihak terkait. Dimana kegunan dan
video    company    profile    sendiri     sebagai     alat    marketing    yang    mampu
memperlihatkan seean dramatis  kelebihan  dan menutup kelemahan,  mengingat
tidak ada produk yang sempurna 100%, meningkatkan citra perusalhan dan dapat
diletakan  di   duria  maya  sehingga  memberilran  dampak  selling  tanpa  harus
bertemu secara langsung.

Kata  Kunci  :  hotel  brothers  inn,  video  promosi,  motion  graphic,  babarsari,
yogyakarta



ABSTRACT

Hotel  Brothers Ire Babarsari  is  one Of the three-star  residences  located
on Jl.  Babarsari No.47,  Tanbak  Bayan,  Caturtunggal.  Brothers  Ire Babarsari
Hotel was established on June  5, 2017  on an area Of 488 m2 and has 48 rooms,
consisting Of 18 Twius Room,17 King Room, 9 deluxe, and 4 singles.

Each roan has hot and cold water i;acilities as well as a very nice view. In
addition it is equipped with 2 meeting rooms nanely Tanlripala with a capacity Of
15 people and Granlika with a capacity Of 30 people. The Meeting Room can be
combined with a capacity Of 80 people.

With the creation Of this company profile video, it is able to provide more
detailed   information   about   the   Hotel   Brothers   Ire   Babarsari   not   only   to
corsuners  but  also  to  related parties.  Where  is  the  usefulness  Of the  company
profile video itself as a marketing tool that is able to show drarriatically overloqp-and close weckriesses, given that there are no 100% perfect prodrcts, irrprove the

company's image and can be placed in cyberspace so as to provide selling impact
without having to meet directly.

Kaywords  :  hotel  brothers  inn,  promotional  video.  motion  graphic,  babarsari.
yogyakarto
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