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INTISARI

Penggunaan facebook ads di percaya mampu meningkatkan pengunjung
maupun interaksi produk dalam sebuah konten yang berhubungan langsung dengan
customer secara langsung atau real time.

Berdasarkan permasaiaban dx atas

enggunakan metode regresi
ih penggunaan facebook

ook ads dalam

cebook ads, website, pengunjung web.
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ABSTRACT

Using Facebook ads is believed to be able to increase visitors and product
interactions in a content that is directly related to the customer direcily or in real

time.

Based on the problem above, the researcher uses multiple linear regression method
to find out how much influence the use of ok ads in attracting website
VISILOTS.

The results of the stu ce of facebook ads

variables in incr

. wehsite visitors.
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