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INTISARI

Pembuatan video iklan ini bertujuan untuk mengenalkan objek wisata pantai
Porok Gunungkidul kepada masyarakat umum, sehingga dapat mengagumi dan
melestarikannya pantai ini, karena memiliki pemandangan yang indah dan akan
dibuka untuk objek wisata.

Pengambilan video menggunakan teknik Slow Motion, Time Lapse, dan
Motion Graphic agar meyakinkan wisatawan dan masyarakat tertarik untuk
berkunjung.

Video yang diambil pada adegan pertama sesorang yang ingin liburan
karena lelah dengan aktifitas sehari-hari. Sehingga mencari solusi memilih tempat
yang berbeda, dan menemukan lokasi wisata pantai Porok melalui smartphone
yang sesuai lokasi yang dituju, saat ingin mengetahui lokasi lebih lanjut dengan
menekan gambar pantai Porok dalam sekejap berada langsung dilokasi pantai
Porok. Lalu terkagum dengan eksotis suasana pantai dan luasnya laut samudra
membuat penat menjadi hilang. Video terakhir ditampilkan ekspresi bahagia
melihat pemandangan sunset.

Kata Kunci: Iklan, Promosi, Slow Motion, Timelapse, Motion Graphic.
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ABSTRACT

The manufacture of video i just put this aimed to introduce the tourism
objects of the coast of porok gunungkidul to the general public, so that it can be
admire and preserve it the coast here, due to having account of its beautiful scenery
and will be yet opened it to the tourism object.

Over the with drawal of funds video uses the technique Slow Motion , Time
Lapse, and Motion Graphic in order to be convinced tourists and the community
interested in taking part in to pay a visit.

A video taken about this little drama first give full measure and weight who
want to looming as the holidays approach because tired with activities. So that on
monday to elect the looking for the best solution location and then migrate together,
and find the location of tourist aitraction although last year the coast of porok
through a smartphone that which is in accordance the requested location , when
wanted as know the location of further by way of an effort to curb the a picture the
coast of porok was immediately directly bar at the coast of porok .And then
impressed with our accomplishments exotic of the atmosphere in terms the beach
and the breadth of the sea shall become lost. The last video displayed an expression
of happy seeing sights the sunset.

Keywords: Advertising, Promotion, Slow Motion, Timelapse, Motion Graphic.

Xvii



