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INTISARI

IFrame Rental merupakan usaha penyewaan kamera dan alat-alat
multimedia , usaha ini terletak di Nglempong Lor, RT.7/RW.22, Randuguang,

Sariharjo, Ngaglik, Sleman yang berdiri sejak 2013. Usaha ini bergerak di bidang
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ABSTRACT

IFrame Rental is a camera and multimedia equipment rental business
located in Nglempong Lor, RT.7/RW.22, Randuguang, Sariharjo, Ngaglik,
Sleman, established since 2013. The business operates in the rental sector,

providing various multimedia equipment. Inits efforts to expand, IFrame Rental
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