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INTISARI 

Penelitian ini bertujuan untuk mengetahui mengenai 

implementasi bauran komunikasi pemasaran desa wisata Brayut 

Sleman dalam meningkatkan jumlah kunjungan. Peneliti 

menggunakan metode penelitian deskriptif kualitatif menggunakan 

teknik pengolahan data triangulasi data metode untuk memperoleh 

data melalui proses wawancara dengan berbagai informan untuk 

memperoleh informasi yang terkait dan tepat. Pengamatan langsung 

di desa wisata Brayut juga dilakukan oleh peneliti bertujuan untuk 

mengali informasi secara akurat. Merujuk hasil penelitian yang 

diperoleh adalah desa wisata Brayut dapat menjual produk wisata 

yang dimiliki dengan penerapan strategi bauran komunikasi 

pemasaran, juga dengan memanfaatkan perkembangan media 

komunikasi sehingga lebih hemat dan menarik dalam meningkatkan 

kunjungan wisata di desa wisata Brayut. 

Kata Kunci : Bauran Komunikasi Pemasaran, Desa Wisata,      

Kunjungan Wisata. 
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ABSTRACT 

Business development in the field of tourism objects is very 

rapid, tourist attractions play an important role in economic growth 

in Indonesia. Various tourist attractions in Indonesia, one of which 

is the tourist village of Brayut. Brayut tourism village is a hamlet 

that has been successfully managed so that it becomes a tourist 

destination, and has a positive impact on the residents of Brayut 

tourism village and its surroundings. The development or failure of 

Brayut tourism village is influenced by the strategy and 

implementation determined by the manager. This research was 

conducted to determine the application of marketing communication 

mix in Brayut tourism village. The method in this study uses 

qualitative descriptive methods by conducting observations, 

interviews, and documentation studies. The results of the research 

that has been conducted show that Brayut tourism village in 

implementing a mix of marketing communication strategies there 

are three elements that influence advertising, events, and public 

relations and publicity in increasing tourist visits. 

Keywords: Marketing Communication Mix, Tourism Village, 

Tourism Visit. 
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