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ABSTRACT

Furst Mason Solo is one of the new private companies that has just built a
company in Solo, Furst Mason is engaged in the clothing manufacturing industry.
Furst Mason can produce several types of clothing, including: shirts, long-sleeved
shirts, Raglan shirts and vintage shirts. During this time the introduction of the
Furst Mason company uses conventional methods, such as the company
introductions which are only given to guests who visit Furst Mason. So the
introduction of the company that is done in this way has a weakness that is not
giving a detailed description of the Products and Services.

In this thesis, the researcher tries to analyze the main problems that exist
and apply current information technology advancements. The process of
introducing the Furst Mason Solo company was developed by creating a video
profile by adding scribble animation techniques that are equipped with
multimedia elements such as animation, text, audio, and video. This profile video
provides all Furst Mason's information to the public.

The results of research conducted in making this video profile have
fulfilled aspects in multimedia and information aspects. Making this company
profile video is expected to be a solution to introduce the public to help
prospective consumers find detailed information about Furst Mason Solo.

Keywords: Video, Company Profile, Promotion, Design, Animation, Scribble.
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