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ABSTRACT

Exito.ind is an online fashion brand that has a top-class quality at
competitive prices. Exito.ind sells its products through online networks such as
Facebook, Instagram, Line, and Tokopedia. Exito itself has been selling its
products to all regions of Indonesia. However Exito.ind still not so well known
because of limited dissemination of information regarding the product and its
brand.

Dissemination of information can be done in many ways, one through
visual or video. Presentation of visual information can be easier for us to digest
the meaning of the contents of the delivery information.

By because the authors plan to create a promotional video with
videography and motion graphics method that aims to strengthen the delivery of
information to the layman or the general public programs, products, and
introduces Exito.ind.

Keywords: Video, Advertising, Promotion, Exito

XVi



