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INTISARI

Surya Creative Production merupakan bidang bisnis berbasis desain
undangan dan cetak undangan.Usaha yang diristis sejak tahun 2016, menyediakan
berbagai jenis undangan dengan desain menarik serta custom desain. Dalam
mengembangkan usahanya, Surya Creative Production melakukan promosi-
promosi seperti toko lainnya. Bentuk promosi yang dilakukan yaitu menggunakan
website dan media sosial seperti Instagram. Media yang digunakan saat ini dirasa
sudah cukup, namun belum mampu menyampaikan promosi dan informasi secara
lengkap, serta keunggulan yang tidak bisa ditampilkan.

Pada skripsi ini dilakukan analisis pokok-pokok masalah yang ada, dan
memberikan sebuah solusi berupa pembuatan iklan berbasis motion graphic
sebagai media promosi. Teknik ini diharapkan dapat menyajikan visualisasi data
menggunakan gambar, typografis suatu informasi secara sederhana tanpa
mengurangi informasi yang ada dan sebagai pendukung media promosi yang lama.
Menggunakan metode perancangan pra produksi, produksi, dan pasca produksi.
Metode analisis berupa analisis SWOT (Strength, Weakness, Oppoturnities, and
Threats) dan analisis kebutuhan.

Hasil penelitian berupa iklan motion graphic yang ditujukan untuk
mendukung penyajian media promosi pada Surya Creative Production. Video
iklan keunggulan yaitu dapat mencakup 4 unsur multimedia, yaitu , teks, gambar,
animasi dan suara.Diharapkan Pengemasan visualisasi dengan video iklan akan
mampu menarik minat konsumen tentang Surya Creative Production.

Kata Kunci: Multimedia, video iklan, motion grafic.

XV



ABSTRAK

Surya Creative Production is a business area based on invitation design
and print invitations. The business has been diristist since 2016, providing various
types of invitations with attractive design and custom design. In developing its
business, Surya Creative Production conducts promotions such as other stores.
This form of promotion is using websites and social media such as Instagram.
Media used today is sufficient, but has not been able to convey the full promotion
and information, as well as excellence that can not be displayed.

In this thesis, analysis of the underlying problem is conducted, and provide
a solution in the form of motion graphic based advertising as a promotional
medium. This technique is expected to present data visualization using images,
typographical information simply without compromising information and as a
supporter of long-standing promotional media. Using pre production, production
and post production design methods. Analytical methods of SWOT analysis
(Strength, Weakness, Oppoturnities, and Threats) and needs analysis.

Research results in the form of motion graphic ads aimed at supporting the
presentation of promotional media on Surya Creative Production. Video
Advertising excellence can include 4 multimedia elements, namely, text, images,
animations and sounds. Expected packaging visualizations with video
advertisements will be able to attract consumers about Surya Creative Production.

Keywords: Multimedia, video ads, motion grafic.
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