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INTISARI 

 

 Home Decor Kkuadrat adalah sebuah unit bisnis dibidang jasa dan 

produk yang berlokasi di Jalan Ringroad Timur, Karang Janbe, Banguntapan, 

Bantul, Daerah Istimewa Yogyakarta. Home Decor Kkuadrat ini melayani 

pemesanan barang secara online maupun offline. Transaksi harian dan juga jumlah 

pelanggan Kkuadrat terus berkembang dari hari ke hari. Pelanggan Kkuadrat 

tersebar diberbagai kota, bahkan luar pulau Jawa. Berbagai permasalahan muncul 

seperti: proses melayani konsumen yang kurang efisien karena harus menanggapi 

langsung setiap pelanggan melalui layanan pesan instan mulai dari memberikan 

foto koleksi, informasi harga, custom produk, negosiasi hingga transaksi. 

Rekapitulasi transaksi dari arsip pesan singkat juga memakan waktu yang lama dan 

sering terjadi kesalahan data transaksi. Oleh karena itu dalam penelitian ini 

dikembangkan aplikasi “Smart Shopping” berbasis website yang mampu 

menangani transaksi penjualan kepada pelanggan Kkuadrat, melakukan proses 

administrasi produk dan penjualan secara efektif dan efisien. 

Metode yang digunakan dalam sistem ini yaitu dengan menggunakan 

Metode Waterfall dengan cara Analisis, Design Sistem, Implementasi Program, 

Testing dan Pemeliharaan. Sistem ini akan diimplementasikan di Home Decor 

Kkuadrat untuk membantu mempermudah proses pemesana produk dengan cara 

online. 

Aplikasi “Smart Shopping” berbasis website pada Home Decor Kkuadrat 

ini menjadi salah satu solusi untuk dapat menyebarluaskan informasi tentang 

produk tanpa dibatasi jarak, ruang dan waktu. Pengelolaan data produk dan 

pemesanan dalam database, sehingga informasi dan laporan dapat 

dipertanggungjawabkan secara transparan. 

Kata Kunci – Kkuadrat, Moving Avarage, Website, Sistem Prediksi 
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ABSTRAK 

 

Home Decor Kkuadrat is a business unit in the field of services and products 

located on East Ringroad Road, Karang Janbe, Banguntapan, Bantul, Yogyakarta. 

This Kkuadrat Home Decor serves ordering goods online and offline. Daily 

transactions and also the number of Kkuadrat Home Decor customers continues to 

grow day by day. Home Decor Kkuadrat customers are spread in various cities, 

provinces and even outside the island of Java. Various problems that began to 

emerge are: the process of serving consumers who are less efficient because they 

have to respond directly to each customer through instant messaging services 

ranging from providing photo collections, price information, custom products, 

negotiations to transactions. The process of recording products and transactions is 

also irregular because it is still done manually. Recapitulation of transactions from 

short message archives also takes a long time and transaction data errors often 

occur. Therefore, in this study a website-based "Smart Shopping" application was 

developed that was able to handle sales transactions for Home Decor Kkuadrat 

customers, conduct product administration and sales processes effectively and 

efficiently. 

 The method used in this system is by using the Waterfall Method by means 

of Analysis, System Design, Program Implementation, Testing and Maintenance. 

This system will be implemented in the Home Decor Kkuadrat to help facilitate the 

process of ordering products online. 

 

 The website "Smart Shopping" based on the Home Decor Kkuadrat is one 

solution to be able to disseminate information about products without being limited 

by distance, space and time. Management of product data and orders in the 

database, so that information and reports can be accounted for transparently. 
 

Keywords – Kkuadrat, Moving Avarage, Website, Prediction System


