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INTISARI

Latar belakang : Di era modern ini, begitu banyak perkembangan teknologi yang
semakin canggih dan mempermudah kita dalam melakukan kegiatan sehari-hari.
Semakin canggihnya teknologi membuat perubahan yang besar, berbagai macam
teknologi yang semakin maju telah banyak bermunculan. Berbagai kalangan
dimudahkan dalam mengakses informasi, hal ini dimanfaatkan oleh para pelaku
bisnis untuk mengembangkan usaha salah satunya coffee shop terutama lawana
coffe yang dapat mamasarkan produk ataupun jasa melalui media elektronik
(digital). Dalam menjalankan upaya digital marketing ataupun pemasaran melalui
internet, tentu tidak luput dari dukungan adanya content creator. Seorang content
cerator biasanya mengikuti trend yang sedang ramai sehingga mereka juga dilirik
oleh berbagai pihak untuk diajak bekerja sama. Dengan adanya fenomena ini,
perusahaan berbondong-bondong melakukan ekspansi pada strategi marketing
untuk memanfaatkan media sosial terutama instagram. Fenomena ini menciptakan
beberapa profesi baru di Indonesia seperti digital marketing. Tujuan: untuk
memberikan analisis peran content creator dalam digital marketing di Instagram
Lawana Coffee. Metode Penelitian : Penelitia ini menggunakan metode penelitian
deskriptif kualitatif. Penelitian ini membahas tentang peran conten creator dalam
digital marketing di Instagram Lawana Coffee dengan menggunakan konten kreatif
yang diunggah setiap harinya. Hasil : Hasil penelitian menunjukkan bahwa
kegiatan pemasaran Lawana Coffee meningkatkan minat pelanggan melalui media
sosial Instagram melibatkan elemen digital marketing melalui conten creator.

Kesimpulan : Peran content creator dalam digital marketing di instagram lawana
coffee sangat berpengaruh besar bagi marketing perusahaan dan produk lawana
coffee sendiri karena dapat menaikkan nilai penjualan sebuah produk dan

masyarakat luas dapat mengetahui informasi lebih lanjut tentang lawana coffee.

Kata Kunci : Conten creator, digital marketing, instagram



ABSTRACT

Background: In this modern era, there are so many developments in technology
that are becoming more sophisticated and making it easier for us to carry out our
daily activities. Increasingly sophisticated technology is making big changes,
various kinds of increasingly advanced technology have emerged. It is easier for
various groups to access information, this is used by business people to develop
businesses, one of which is coffee shops, especially Lawana Coffee, which can
market products or services through electronic (digital) media. In carrying out
digital marketing efforts or marketing via the internet, of course you cannot escape
the support of content creators. A content creator usually follows current trends so
that they are also looked at by various parties to collaborate with. With this
phenomenon, companies are flocking to expand their marketing strategies to utilize
social media, especially Instagram. This phenomenon has created several new
professions in Indonesia, such as digital marketing. Objective: to provide an
analysis of the role of content creators in digital marketing on Lawana Coffee's
Instagram. Research Method: This research uses descriptive qualitative research
methods. This research discusses the role of content creators in digital marketing
on Lawana Coffee's Instagram by using creative content uploaded every day.
Results: The research results show that Lawana Coffee's marketing activities
increase customer interest through Instagram social media involving digital
marketing elements through content creators. Conclusion: The role of content
creators in digital marketing on Lawana Coffee's Instagram has a big influence on
the marketing of the company and Lawana Coffee products themselves because it
can increase the sales value of a product and the wider public can find out more
information about Lawana Coffee.

Keywords : Conten creator, digital marketing, instagram



