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ABSTRAK 

 
Kemajuan teknologi secara terus menerus sangat berpengaruh terhadap 

dunia pertelevisian, salah satu dampaknya yaitu program acara televisi. Saat ini 

banyak program-program acara televisi di Indonesia yang sangat beragam mulai 

dari program anak-anak, religi, berita, talkshow, komedi, sinetron, film, 

infotainment dan wisata budaya. Program acara “Kulteev” merupakan acara wisata 

budaya yang menceritakan keunikan budaya di daerah Bayat kabupaten Klaten. 

Tujuan dari penelitian ini adalah untuk menggambarkan pentingnya peran produser 

dalam pembuatan program acara televisi, serta mengetahui apa saja peran produser 

dalam proses produksi program acara televisi “kulteev”. Hasil dari penulisan ini 

yaitu bahwa peran produser memiliki tanggung jawab penting dalam sebuah 

produksi acara televisi. Peran produser terbagi menjadi tiga tahap yaitu, pra 

produksi, produksi, pasca produksi. Pada tahap pra produksi produser berperan 

sebagai membentuk tim, menentukan tema, pemilihan ide, pembuatan konsep, 

pembuatan jadwal kerja dan anggaran, riset dan hunting lokasi, mengatur perizinan. 

Tahap produksi mempersiapkan peralatan melakukan briefing narasumber dan tim, 

memantau jalannya produksi. Tahap pasca produksi memantau hasil susunan 

gambar, memantau proses editing dan evaluasi. 

 

Kata Kunci : Program Acara Televisi, Kulteev,Peran Produser 
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ABSTRACT 
 

The continuous advancement of technology has significantly impacted the television 

world, and one of its effects is on television program shows. Currently, there is a wide variety 

of television programs in Indonesia, ranging from children's programs, religious shows, news, 

talk shows, comedy, soap operas, films, infotainment, and cultural tourism. The program 

"Kulteev" is a cultural tourism show that narrates the uniqueness of the culture in the Bayat 

area of Klaten regency. The purpose of this research is to describe the importance of the 

producer's role in the making of television programs and to identify the various roles of the 

producer in the production process of the "Kulteev" television program. The results of this 

writing reveal that the role of the producer is of significant responsibility in television program 

production. The producer's role is divided into three stages: pre-production, production, and 

post-production. In the pre-production stage, the producer is involved in forming a team, 

determining the theme, selecting ideas, creating concepts, scheduling and budgeting, 

conducting research and location hunting, and arranging permits. The production stage 

involves equipment preparation, conducting briefings for the speakers and the team, and 

monitoring the production process. The post-production stage includes monitoring the final 

image composition, overseeing the editing process, and conducting evaluations. 
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