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ABSTRAK 

 
Program acara televisi di Indonesia sangat beragam mulai dari program berita, 

program variety show, program dokumenter, program talk show, program komedi, 
program kuis dan lain-lain. Program bertema budaya punya andil dalam 

memberikan manfaat dan edukasi seputar budaya. DOP sebagai penata fotografi 

dalam produksi program acara TV memiliki andil dalam melakukan kerjasama 

bersama sutradara dan kru lainnya untuk merealisasikan program acara TV yang 

diangkat. Proses kreatif di lapangan selama proses syuting berlangsung sangat 

esensial seperti pendekatan dengan narasumber dan juga anggota tim untuk hasil 

syuting yang sesuai dengan konsep program TV yang sudah dibuat.   

 

Kata Kunci: Televisi, Budaya, DOP 
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ABSTRACT 

 

Television programs in Indonesia are very diverse, ranging from news programs, 

variety show programs, documentary programs, talk show programs, comedy 

programs, quiz programs and others. Cultural themed programs play a role in 

providing benefits and education about culture. DOP as a photography director in 

the production of TV programs has a role in collaborating with the director and 

other crew to realize the TV program being appointed. The creative process in the 

field during the shooting process is very essential, such as the approach with 

sources and team members to ensure that the shooting results are in accordance 

with the concept of the TV program that has been created. 

 
Keywords: Television, Culture, DOP 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


