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INTISARI
Cosmestuff Jogja merupakan salah satu perusahaan kosmetik yang saat ini sedang di gandrungi
oleh remaja yogyakarta karena merupakan sebuah fenomena yang mana skincare sedang di
gandrungi para remaja, meskipun pendatang baru comestuff mampu bersaing dengan kompetitor
sebelumnya sehingga peneliti tertarik melihat bagaimana komunikasi pemasaran cosmestuff
condongcatur Jogja dalam membangun brand awareness tersebut dengan teori komunikasi
pemasaran 7P (product, price, place, people, promotion, process, physical evidence) dan teori
brand awareness. Jenis penelitian ini adalah deskriptif kualitatif dan paradigma yang digunakan
yaitu paradigma postpositivisme. Hasil penelitian ini menunjukkan bahwa komunikasi pemasaran
7P meliputi product, price, place, people, promotion, process dan physical evidence adalah
komponen bauran pemasaran pada tahap brand recognition pada tingkat brand awareness di
Cosmestuff Jogja yang paling efektif dalam komunikasi pemasaran dalam membangun brand

awareness.

Kata kunci: Cosmestuff Jogja, Komunikasi Pemasaran (7P), Brand Awareness.
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ABSTRACT

Cosmestuff Jogja is a cosmetic company that is currently being loved by Yogyakarta teenagers
because it is a phenomenon where skincare is being loved by teenagers, even though newcomers
comestuff are able to compete with previous competitors so researchers are interested in seeing
how Cosmestuff Condongcatur Jogja's marketing communications in building brand awareness
with the 7P marketing communication theory (product, price, place, people, promotion, process,
physical evidence) and brand awareness theory. This type of research is descriptive qualitative
and the paradigm used is the postpositivism paradigm. The results of this study indicate that the
7Ps of marketing communications include product, price, place, people, promotion, process and
physical evidence, which are the components of the marketing mix at the brand recognition stage
at the brand awareness level in Cosmestuff Jogja, which are the most effective in marketing

communications in building brand awareness.

Keywords: Cosmestuff Jogja, Marketing Communication (7P), Brand Awareness.
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