CHAPTER 1
INTRODUCTION

1.1. Background

The multidimensional discipline of public relations (PR) is essential in

sons. The "Torches of

efforts, showed the effectiveness of PR in influencing public opinion. Later, he
carned the title “father of modern PR." Today, PR has developed into a
multidimensional industry that includes stakeholder involvement, media relations,
crisis communication, and reputation management. Building and maintaining
connections hetween businesses and their stakeholders that are mutually beneficial



is the goal of the strategic commumication discipline known as public relations.

(Lyoyd. Toogod 2015)

The importance of ethical questions developed as PR's breadth and power
expanded. To help PR professionals behave themselves ethically, professional
associations like the Public Relations Society of America (PRSA) and the
International Public Relations Associstion (IPRA) have adopted codes of ethics.
These ethics place a strong emphasis on the value of openness, truthfulness, and
consideration of Mm nfmmm PR is a responsible and
maoral pmfagﬂtm.

hﬂn:lar for Cod ate vital messages uﬂ Wﬂ with stakeholders,
uﬂ:ﬁm mhhnns relies maﬁ'ﬂm communication ﬁtﬂha. Mjmfludes not just
the wmﬂmlmn of information but also attenmﬂy ing ‘ﬂﬁ gpinions and
wotries: of stakeholders. In order to communicate mmﬂﬂm are tqﬁmem
mlﬁ mf aims and values, PR professionals use a vm'izly nfphﬁtms
. ﬂ@;lmﬁl*ﬂﬁd‘h telations, socinl media, events, and internal mmmﬁw PR
;mtﬁ:ssmk ‘may improve comprehension. shape perx;epums, and greate deep
m{:nm ‘with stakeholders by lhighlighting !.h M}' of Hsessmg
refationships and gauging the effectiveness of communication acfivifies.

httmiplﬂu relations i a crucial component of amy successful
organization. hhﬂm reating and mm.&m.mﬂﬂ"pnﬁ[ve relationships and
commuanication Mhﬂm an organization's leadership, management. and
employees. Effective intemal public relations mlﬂ to increased employes
engagement, improved job satisfaction, and higher fevels of productivity. When
employees feel valued and heard, they are more likely to be loyal to their
organization and contribute positively to its success. Furthermore, internal public

relations can help to prevent and manage conflicts within an organization by
promoting transparency and open commumication (Kates, 2006}, Overall,
investing in internal public relations is a wise decision for any organization that

values its employees and seeks to create a positive work environment.



School community relations (school PR). according to Lumbald and

Steward, is a deliberate process of two-way communication between a school and
its publics aimed at school development. If it is relevant to university public
relations, it might suggest that public relations executes the intended two-way
comununication process between institutions ond their audiences. The above
opinion’s important point is how public relations handles two-way
communication. It has another connotal it it has the same meaning as
Prayudi (2012) ' i

From what has been said above, a university's audience includes both
internal and external audiences. with internal audiences not only including faculty,
but also parents, students, and staff. The audience within the university has its own
characteristics. For example, how universities organize communications with
students. Students are generally voung people aged 18-22. It refers to the current



era, with an age range including millennials, that has the dominant characteristics
of Internet users as 8 communication medium.

The habits of students who primarily utilize the Internet influence public
relations’ communication with them. Traditions] media can become outmoded and
ineffectual at communicating messages. As a result of contemporary technological
advancement, it should use new means mit messages to pupils, It is a

university initiatives. events, :

The goals for internal communication PR is responsible for making sure
that all members of the university community are informed promptly and
accurately about news, policies, and procedures. This involves disseminating
information about new advances in academic programs, research, campus
activities, and administrative issues. promoting a sense of purpose, commitment,



and commumity among scademics and staff. This may entail emphasizing their
successes, thanking them for their efforts, and giving them chances to further their
careers. Additionally, it helps foster a feeling of community and encourage student

involvement.

A common awareness of the university's culture and aims may be fostered
through internal media PR. which will improve the working and leaming
environments. In times-of crisis, it mﬁﬂﬁm fns‘t and accurate information
that could nffﬂ:t Eﬂr u.nlmky ‘community. 'Hul munagement of crisis
ication, addressing. haw. ﬂmﬁfgumﬂng the. ﬁﬁl.j and wellbeing of
students, teochers, i strff all depend on internal media PR, iﬁgh]sghn_ng and
spreading information mt internal conferences, seminars, events, and other
w.ﬁﬂi are important to the university (‘ﬂuﬁmﬂy Fﬁﬂﬂmg two-way
communieation between the internal sudience and the LIIM sdministration.

This may entail asking for feedback. conducting survevs, and setting up

. ﬁmm!# ﬁntﬂﬁﬁmnmbﬂrs and students lo voice their ideas and worries. E["n ﬂ'ume
thme dﬂﬂhﬂ&, ‘nternal media PR o university seffing may utilize various
ieation channels and tools, including mhanmm mmzm and
HWL email communications, internal social media platforms. ntiﬂ'meetmgs
town luu sessigns, and other face-to-face mtem:umm 'ﬂll: use nf—fndﬂmlugy and
ngltqlp]nﬁ:hﬁ m'bd;:mh I.Hi&m and wewm]]}' dispersed university

When comparing magazines to ather p:ﬁm:t:n.&:m materials magazines
offer distinct advaniuges as an infemal comn ¢

newspapers, which are often thrown away after a dmr. magazines typically have a

e

m medium. Compared 1o

longer shelf Iife. Magarines are generally maintained by employees for a longer
period, allowing material to be reread and assimilated over time. Employee
exposure to and engagement with the content is more likely as a result of the
prolonged exposure. Magazines are meant for leisurely reading, delivering a more

immersive and interesting experience for readers. Magazines are able to capture



and hold readers' attention for longer periods of time by using a combination of
skillfully crafled wvisuals. storylelling, and in-depth articles, which improves
message retention, (Meyer, 2023)

Organizations may effectively express their brand identity and culture
through magazines since they frequently have a high visual appeal. Magazine
layout, style, and photography may b

'E i au

1.2 Problem Focus and Problem Formulation

The need for public relations media as a means to communicate and
provide information to parties who cannot communicate directly properly, so that
based on these problems can be formulated @

I. How is the process of designing visual designs in internal public relations
media?



2. What are the results of designing visual designs in internal public relations
media?

1.3 Objectives
Based on the formulation of the problem, the purpose of this study is :

1.4.2 Practical Beneflts

This thesis can be a practical reference material for other researchers that
discuss internal public relations as well as visual design.
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