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ABSTRACT
Internal press media is a communication tool that can be used by an organization

so that it can minimize miscommunication and can also build an image within the

organization itself. The creation of FY! magazine as the internal media of the

Communication Studies study program, Amikom University, Yogyakarta, it is

hoped that it can help to maintain good communication for staff as well as

students. In order to achieve well, of course the media needs to be well designed

and structured so as not to cause problems in the future. The entire design process

for this magazine is divided into three, pre-production or research, design stage

production as well as post-production or publishing. As a work reference, the

author uses internal magazines from other campuses as well as zines. Based on the

theory of graphic design, color, layout, and typography, the author compiled this

work. This was then helped by the application of a logo, color scheme, as well as

typography and layout with the end result being an internal magazine in digital,

high resolution PDF format.

Keywords : Visual Design, Internal Magazine, Digital Media
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ABSTRAK
Media pers internal merupakan alat komunikasi yang dapat digunakan oleh suatu

organisasi sehingga dapat meminimalisir miskomunikasi dan juga dapat

membangun citra dalam organisasi itu sendiri. Penciptaan FY! sebagai media

internal program studi Ilmu Komunikasi Universitas Amikom Yogyakarta,

diharapkan dapat membantu terjalinnya komunikasi yang baik bagi staf maupun

mahasiswa. Agar tercapai dengan baik, tentunya media perlu dirancang dan

ditata dengan baik agar tidak menimbulkan masalah dikemudian hari.

Keseluruhan proses desain majalah ini dibagi menjadi tiga, pra produksi atau

penelitian, tahap desain produksi serta pasca produksi atau penerbitan. Sebagai

referensi kerja, penulis menggunakan majalah internal kampus lain maupun zine.

Berdasarkan teori desain grafis, warna, tata letak, dan tipografi, penulis

menyusun karya ini. Hal ini kemudian terbantu dengan penerapan logo, skema

warna, serta tipografi dan layout dengan hasil akhir berupa majalah internal

dalam format PDF digital beresolusi tinggi.
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