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INTISARI 

 

Banyaknya budaya di Indonesia yang bermacam-macam membuat negara kita memiliki 

banyak sekali tradisi yang harus dilakukan contohnya di pulau Jawa yaitu wetonan, 

ngunduh mantu dan tahlilan. Berbagai alur tradisi tersebut akan mengundang banyak 

tamu undangan dan memerlukan sajian yang bermacam-macam serta cukup 

merepotkan proses penyajiannya. Dengan adanya kebutuhan pasar yang cukup tinggi 

dilingkungan sekitar maka terbentuklah AYDAN Snack dengan harapan dapat 

memenuhi kebutuhan tersebut. 

 

Kata Kunci: Budaya, Tradisi, Pemasaran. 
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ABSTRACT 

 

The many diverse cultures in Indonesia mean that our country has many traditions 

that must be carried out, for example on the island of Java, namely wetonan, ngunduh 

mantu and tahlilan. These various traditions will invite many invited guests and 

require a variety of dishes and are quite troublesome in the serving process. With a 

fairly high market need in the surrounding environment, catering services were 

formed. Catering is a general term for businesses that serve orders for various kinds 

of ready-to-eat food and drinks for parties or needs in an institution on a large scale. 

Therefore, AYDAN SNACK was created in the hope would cover these needs. 

 

Keywords: Culture, Tradition, Marketing.
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