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ABSTRAK 

 
Mara Photocinema memulai kiprahnya di bidang fotografi sejak tahun 2017 dan memulai berkecimpung 

di fotografi komersial di tahun 2018 dengan membangun jasa foto wedding,prewedding,engagement di 

Magelang. Mara photo dan team adalah salah satu fotografer komersial yang kerap menerima project 

pemotretan wedding, prewedding. Memotret wedding tidaklah hal yang mudah, pemotretannya banyak 

yang harus mempersiapkan mulai dari pendekatan dengan klien atau objek pemotretan, penentuan ide 

dan konsep, pemilihan waktu, dan lokasi pemotretan. Karya foto prewedding wedding menarik untuk 

dilihat menggunakan perspektif estetika fotografi yang mana melihat dari tataran ideasional dan tataran 

teknikal. Untuk itu mara photocinema hadir dikalangan menengah kebawah yang membutuhan jasa 

fotografi dan videografi wedding prewedding engagement dengan harga yang relative terjangkau dari 

berbagai macam opaket foto yang disediakan. 

 

Kata Kunci: Estetika Fotografi, Tataran Idesional dan Tataran Teknikal, Mara Photocinema, Wedding. 
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ABSTRACT 

 

Mara Photocinema started its work in the field of photography in 2017 and started working in 

commercial photography in 2018 by building wedding, pre-wedding and engagement photo services 

in Magelang. Mara photo and team are one of the commercial photographers who often accept 

wedding and pre-wedding photography projects. Photographing a wedding is not an easy thing, there 

is a lot of preparation involved in the photo shoot, starting from the approach to the client or shooting 

object, determining the idea and concept, choosing the time and location of the photo shoot. Pre-

wedding wedding photography is interesting to look at using an aesthetic photography perspective 

which looks at it from an ideational and technical level. For this reason, Mara Photocinema is present 

among the lower middle class who need pre-wedding engagement photography and videography 

services at relatively affordable prices from the various photo packages provided. 

 

Keywords: Photography Aesthetics, Ideational Level and Technical Level, Mara Photocinema, 

Wedding. 

 

 
 

  


