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RINGKASAN

Teh merupakan salah satu minuman yang paling banyak dikonsumsi di
dunia. Di Indonesia, teh dapat dinikmati oleh seluruh kalangan masyarakat, baik
itu kalangan ekonomi atas maupun kalangan ekonomi bawah. Hal ini menjadikan
peluang berbisnis minuman teh menjadi sangat luar biasa menjanjikan, potensial
dan akan sustainable, serta didukung oleh market share yang besar. Es teh
merupakan salah satu jenis minuman dengan bahan baku air yang diseduh dengan
teh ditambah gula dan es. Minuman es teh banyak digemari oleh konsumen karena
harganya yang cukup murah, enak, mudah didapat diberbagai tempat. Minuman
es teh cocok dikonsumsi pada konsisi udara yang panas seperti di Indonesia
(Taufik, 2021).

Peminatnya dari es teh juga banyak seperti pada kalangan anak-anak,
remaja, dan berbagai usia karena minuman ini sangat cocok di nikmati di setiap
kegiatan apapun. Es teh yang biasanya dianggap minuman receh, kini mulai naik
kelas melalui branding yang dihadirkan oleh sejumlah brand-brand es teh. Inovasi
dalam es teh manis ini membuat minuman tersebut banyak diburu terutama oleh
kelompok milenial.

Strategi Pemasaran Na’Ngeteh melalui offline dan online. Untukoffline
dengan membuka kedai jualan agar bisa di jangkau oleh konsumen. Sedangkan
untuk pemasaran online Na’Ngeteh memasarkan produk melalui promosi media
sosial untuk konsumen update mengenai produk dan promo yang ada di
Na’Ngeteh

Target pasar Na’Ngeteh semua kalangan masyarakat. Mulai dari kalangan
anak- anak, remaja, dewasa hingga ke masyarakat pencinta minuman teh. Produk
Na’Ngeteh dibuat agar bisa menemani kegiatan konsumen baik saat bekerja,
berkumpul dengan teman atau keluarga hingga menemani waktu santai di kala
sendiri.

Tujuan rencana pengembangan Na’Ngeteh bukan hanya untuk menjual
produk tetapi memberikan manfaat bagi masyarakat dengan adanyaketersediaan
lapangan pekerjaan sehingga dapat meningkatkan penjualan serta menyalurkan
SDM masyarakat agar berdaya guna dan berhasil guna. Disisi lain dengan adanya
Na’Ngeteh diharapkan dapat memberikan kontribusi terhadapat menopang
pendapatan daerah terutama pendapatan masyarakat dari kalangan ekonomi
menengah ke bawah.

Kata Kunci: Teh, Minuman, Produk, UMKM, Kewirausahaan
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SUMMARY

Tea is one of the most widely consumed beverages in the world. In Indonesia,
tea can be enjoyed by all circles of society, be it the upper economic class or the
lower economic class. This makes the opportunity to do a tea beverage business
very promising, potential and will be sustainable, and supported by a large market
share. Iced tea is one type of drink with raw material water brewed with tea plus
sugar and ice. Iced tea drinks are favored by consumers because the price is quite
cheap, delicious, easily available in various places. Iced tea drinks are suitable for
consumption in hot air conditions such as in Indonesia (Taufik, 2021).

The enthusiasts of iced tea are also many such as among children, teenagers,
and various ages because this drink is very suitable to be enjoyed in any activity.
Ice tea, which is usually considered a dime drink, is now starting to rise in class
through the branding presented by a number of ice tea brands. Innovation in this
sweet iced tea makes the drink much sought after, especially by millennial groups.

Na'Ngeteh Marketing Strategy through offline and online. For offline by opening
a sales shop so that it can be reached by consumers. As for online marketing,
Na'Ngeteh markets products through social media promotions for consumers to
update about products and promos in Na'Ngeteh.

Na'Ngeteh's target market is all walks of life. Starting from children, teenagers,
adults to the tea-loving community. Na'Ngeteh products are made so that they can
accompany consumer activities both at work, gathering with friends or family to
accompany leisure time on their own time.

The purpose of the Na'Ngeteh development plan is not only to sell products but
to provide benefits to the community with the availability of employment
opportunities so as to increase sales and channel community human resources to
be efficient and effective. On the other hand, the existence of Na'Ngeteh is expected
to contribute to sustaining regional income, especially the income of people from
the lower middle economy.

Keywords: Tea, Beverages, Products, MSMEs, Entrepreneurship
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