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INTISARI

Pandemi Covid-19 menimbulkan dampak kerugian cukup besar diberbagai
bidang, salah satunya dalam bidang ekonomi yang akhirnya mempengaruhi
perekonomian, mulai dirasakan juga dampaknya bagi para pelaku usaha. Virus
Covid-19 merupakan salah satu tantangan besar bagi usaha mikro kecil dan
menengah (UMKM) khususnya di bidang Food and Beverage (F&B) di
Yogyakarta. Banyak usaha yang mengalami penurunan penjualan yang sangat
drastis dan bahkan akhirnya gulung tikar. Sweet Sundae merupakan salah satu
UMKM di bidang food and beverage khususnya pada produk pengelolaan susu sapi
perah. Sweet Sundae terkena dampak penurunan penjualan selama dilanda Covid-
19, namun Sweet Sundae mampu bertahan dan penjualannya megalami
peningkatan. Merujuk pada fenomena diatas, maka penulis tertarik untuk
melakukan penelitian menegnai startegi komunikasi pemasaran yang dilakukan
oleh Sweet Sundae selama pandemi covid-19 dalam meningkatkan penjualan.
Penelitian ini menggunakan terori baruan pemasaran 7P (product, price, place,
promotion, people, process and physical evidence). Jenis penelitian ini adalah
deskriptif kualitatif dengan menggunakan paradigma konstruktivisme. Hasil dari
penelitian ini menunjukan bahwa bauran pemasaran 7P yang dilakukan sudah baik.
Pada elemen produk Sweet Sundae menciptakan produk baru yang mampu
meningkatkan penjualan didukung dengan elemen price dan place yang tepat.
Stratei promosi yang paling ditekankan ialah direct marketing, sales promotion dan
public relation.

Kata Kunci: strategi komunikasi pemasaran, sweet sundae, pamdemi covid-19

Xi



ABSTRACT

The Covid-19 pandemic has caused considerable losses in various fields,
one of which is in the economic sector which ultimately affects the economy, the
impact on business actors has also begun to be felt. The Covid-19 virus is one of
the big challenges for micro, small and medium enterprises (MSMESs), especially in
the Food and Beverage (F&B) sector in Yogyakarta. Many businesses experienced
a very drastic decline in sales and even eventually went out of business. Sweet
Sundae is one of the MSMEs in the field of food and beverage, especially in dairy
cow milk management products. Sweet Sundae was affected by declining sales
during the Covid-19 hit, but Sweet Sundae was able to survive and sales increased.
Referring to the phenomenon above, the author is interested in conducting research
on marketing communication strategies carried out by Sweet Sundae during the
COVID-19 pandemic in increasing sales. This research uses the 7P marketing
theory (product, price, place, promotion, people; process and physical evidence).
This type of research is descriptive qualitative using the constructivism paradigm.
The results of this study show that the 7P marketing mix carried out is good. In the
product element, Sweet Sundae creates new products that are able to increase sales
supported by the right price and place elements. The most emphasized promotion
strategies are direct marketing, sales promotion and public relations.

Key words : marketing communication satrategy, sweet sundae,id, pandemic
Covid-19
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